INntfegrating
Each Mind Matters
N Your County

\ October 16, 2014 \

Compassion. Action. Change. L




e |Introduction: Technical Assistance Teams

 Programs and Campaign Overview
 Each Mind Matters TA and Resources
« Know The Signs TA and Resources

« Communication

 Next Steps




How does this fit with
what my county is
already doing?

U
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Another
camy

Each Mind Matters offers a simple way to tell
a powerful story about our collective work to
increase mental wellness in California.

”

Is this going
to be more
work?!
@ _
)




What is

« Each Mind Matters is a platform for building a mental
health movement

o Itis asimple way to fell our story about collective work to
increase mental wellness in CA

« Tools and resources for diverse audiences throughout the
lifespan

« Changing public opinion will take a sustained effort over
years, so we are building a statewide coadlition that
includes local county partners - like you!




Technical Assistance for FY14-15

« Coordinated technical assistance for counties

 Each Mind Matters (EMM) and Know the Signs (KTS) teams
working closely together

 We are excited to provide support in the following areas:
— Advertising
— Public relations
— Event planning
— Outreach materials
— Social media
— Suicide prevention subject matter expertise (KTS)
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Meet Your TA Team

Anara Guard, MLS

anara@suicideispreventable.org

Mariana Baserga

Mbaserga@rs-e.com

Jeanine Gaines

Jgaines@rs-e.com

Sandra Black, MSW

sandra@suicideispreventable.org

Nicole Jarred

NJarred@rs-e.com

Kurt Schweigman, MPH

kurt@suicideispreventable.org

Julia Gilbert

JGilbert@rs-e.com

Stan Collins

stan@suicideispreventable.org




EACH MIND MATTERS

California’s Mental Health Movement

Parent &

Caregivers
(Age 0-8)

\
C Educate parents and
caregivers to provide stigma-
free environment

> Outreach to local parent
bloggers with customized SDR
messaging in English and
Spanish

> Latino family forums to
encourage open dialogue

Momik’

¥yCentral

Tweens
(Age 9-13)

c Early intervention with

adolescents to prevent
formation of stigma

> Fill key gaps in knowledge
and debunk myths through
website, school-based
performances, take-home
materials and advertising/
education campaigns

WAlI(IIN
OURISHOES

PONTEIEN

ISSZAPAT

C Mobilize age group to seek

Transition-Age
Youth
(Age 14-24)

and provide online support
within their peer group

> ReachOutHere.com (English-
language) and
BuscaApoyo.com (Spanish-
language) to access online
forums for peer support and
to engage as peer-supporters

TALK IT DUT AT

REACHOQUT HEIE .com

C Targeted messaging to aduItD

with influence over people
with mental health challenges

> Provide credible, local,
targeted and continuous
contact with people with
mental health challenges

> Reinforce hope, recovery and
resilience

A NEW
STATE OF MIND:



http://us.reachout.com/reachouthere
http://us.reachout.com/calmhsa/landing1espanol/

EACH MIND MATTERS

California’s Mental Health Movement

African
American

Asian &
Pacific Islander

Latino

LGBTQ

Native American

¥

¥

C Faith-based initiative
that creates Mental
Health Friendly
Communities through
training and outreach

MENTAL HEALTH
7 COMMUNITIES

[
uilding Mental Health Friendly Communities
...one congregation at a time

&

c Grassroots PR outreach

activities to reach
Hmong, Cambodian,
Laotian, and Mien adults

L 4

L 4

¥

> Bring together key > Partner with Gay- » Develop a culturally
influencers to network, Straight Alliance (GSA) relevant outreach
raise awareness and Network to introduce campaign guided by
collaborate as change and extend SDR input from Native
agents on the issue of messages to LGBTQ American Advisory
SDR youth and allies Committee and
community leaders
~Fy
SanalViente .
i gsanetwork
Inspire
usat fourdation
" GOMMUMTIES OF CARE
m*bm*m‘“m%‘“m“’"




Lifespan

* Parents and caregivers of children (O to 8 years)
« Tweens (9 to 13 years)

« Transition-age youth (14 to 24 years) PO RoESTAS S0l0.
e Adults (25+ years) . [BUSCA APOVO.on]
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TODO MUNDO TIENE PROBLEMAS.

Diverse Communities

« African American

* Asian and Pacific Islander
e LGBTQ

e Latino (Spanish-speaking)
 Native American

Hear real stories about
mental health challanges
and recovery at

WALK IN
URISHOES
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Each Mind Mafters (EMM) Campaign Materials

« TJoolkits and guides for event planning, social

media and more : 3 =
Join California’s

e Print ads (English, Spanish) - B Mental Health

, | Movement
TV and radio spots (English, Hmong, Spanish) -

o Qutdoor ads engiish)
 Online ads (english, Spanish)

* \Videos (Chinese, English, Khmer, Korean, Lao, Spanish and
captioned for hearing impaired)

* Fact sheets and fraining materials (Arabic, Armenian,
Cambodian, Chinese, English, Hmong, lu Mien, Khmer, Korean, Lao,
Russian, Spanish, Vietnamese)

« Qutreach materials: posters, take-ones, fliers,
brochures and resource cards (English and Spanish)

«  Wearable outreach materials: t-shirts, ribbons, etfc.

* Evaluation and campaign reports
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« Strategic planning | \C Gy s o

| CONTACT: [NAME]

» Infegrating messaging and materials af the | AT

I Coll: X000 XXX-X K%
[EMaIL]

local level | cosmmenre reae
» Adverfising
« Public and media relations
» Materials development
» Presentation development TR ] . |
e Event plcmning a‘@ A ‘ ., ”-;":;;:':f“;d
« Engaging culturally diverse audiences C izl im o ey
- Social media strategy and implementation ~— « TR e,
« Putting tools and resources into action ﬁﬁfﬂﬁj
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Sutter / Yuba Counties News Insert:
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HOW Ccan & a part of Each Mind Mahers?

We need your volce o be part of this convemnation.
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« ‘Weaar alime gresn ribbon — 175 O Comvemsothon storter] Lims
raan B emarging as tra naticnal cokar far mantal health
OwWargnass

.-ff.

We are & cormmuniby ol » \Wite 0 peesonal pledge af EnchMindhMates.oig and sign up
fo recave Boch Mind Mattars n

duals and org
cahi

menial walkress and equaity

A 1o g shara an of = Eham vour Lime Grean Rinbho




Local Integration Examples




Know the Signs is a statewide suicide
prevention social marketing campaign with
the overarching goal to increase Californians
capacity to prevent suicide by encouraging
individuals to know the signs, find the words
to talk to someone they are concerned

about, and to reach out to resources.

\ Technical Assistance &
Resources

suicideispreventable.org elsuicidioesprevenible.org



‘Humbaoldt County
Bus ad campaign, "

newspaper insert,

outreach |
materials and . " Modoc County

Know the Signs | B-manth radio and
pin-buttons. pririt ad campaign
launched during
Suicide Prevantion|
Week

Glenn County
Pharmacy bag,
magnals
and

outreach = / Calaveras and Tuolumne
materials Counties.
Joint English and Spanish
radio and transit

Sonoma County
Outreach

materials, *
print ads Meno and Inyo Counties
Joint radio and print ad
campaign during Jume
“Men's Hoakh Month®,

Mapa

County {J}i
Print ads, o —
outreach o %
materials _—
and givwwayh g

interior bus
campaign in
English and
Spanish

San Luis Obispo County

12-maonth media campaign promating their local

hotline through blllboards and TV, embedded website Rivicalde County

Integration with existing
www\Up2Riverside.org
SLO BB f media campaign: TV,
HOTLINE radio, outdoor, mavie
L theaters, socisl media.
autreach materials

Santa Barbara County
12-montn TV
and radio
campaign in
Englsh and
Spanish San Diego County
Integration with existing www.Up25d.org
media campaign: TV, radio, outdoor, movie
theaters, social media, outreach materials
Los Angeles
County A

Qutreach
materials,
media

outreach,
local bus ad
campaign

The Know the
Signs campaign
alms to suppor
local suicide
prevention
efforts.
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Campaign Materials

(Available from the Resource Center at www.yourvoicecounts.org)

e Evaluation and campaign reports
e “How to” Guides and Toolkits

e Qutreach posters, brochures and tent cards (in
English, Hmong, Khmer, Korean, Lao, Traditior~'
Chinese, Spanish, Tagalog, Viethamese)

e Qutreach poster with tear-away card that can I =
customized by local crisis lines (intended for KNt] W
individuals in crisis) THEGIGNS .
suicideispreventableorg JiE : T by RECON. Zea |

LASSENALES |

e Print Ads (English, Korean, Mandarin, Spanish
TV and radio spots (English, Hmong, Spanish)
e OQutdoor ads (English, Spanish)

REACH OUT

 Online ads (English, Spanish)

e Pin Buttons

17



| Bl sufrimiento No Siempre Se Nota

PAIN L = inenenl RECON!  ZCA

ISNT  © LASSENALES
You have the power : o L ALWAYS ° SRR | SUPRIMIENTO NO Bl Suicidio Es Prevenible
to make a difference. i v\ OBVIOUS soben

mood
& changes
The power to save a life. s e Sy
HERE'S WHAT T0 LOOK FOR: 630.666.77 T8 (vodkand) 2.
2160726565 . Sacramnio)
) 9 =
In a crisis, call e =

WellSpace Health
at1.800.273.TALK (8255)

For older adults, please call

the Friendship Line Lo R et
at1.800.971.0016 e e

. atinat i Provagon Labne
Supported by the 1.800.273.8255
Glenn County Behavioral Health Department

ke Counsy Sulaide s If you are concerned for yourself or someone else, call the
( North Bay Suicide Prevention Hotline of Napa County at

el 1.855.587.6373 (=) (D)

suicideispreventable.org |

18



Campaign materials are available in several
languages and for a variety of communities

AR 158 ST I ST A
e African American PRREERS T 0T M SV M S
e APl youth
e Cambodian
e Chinese
e Filipino

e General public

* Hmong

e Individuals in crisis

* Korean

* Lao

e LGBTQ youth and young adults
e Middle aged men

* Native American

e Spanish-speaking
* Vietnamese

19



The Know the Signs Campaign Team is Available to Assist With:

How to use campaign materials and
resources

* Presentations

e Strategizing about community
partnerships

* Integrating the Know the Signs
campaign with existing local efforts

e Qutreach to targeted populations
e Using Directing Change films

* How to use social media for Suicide
Prevention

\}
A0
a EX

You have the power
to make a difference.

The power to save a life.

In a crisis, call

WellSpace Health
at 1.800.273.TALK (8255)
For older adults, please call

the Friendship Line
at1.800.971.0016

Supported by the
Glenn County Behavioral Health Department

On the surface, a friend experiencing emotional
paln or sulcidal thoughts may seam OK. The
wamning signs — lika isolation, deprassion or
hopalessness — aren’t always obvious. Knowing
the signs is the first step toward being there for a
friend In need. Visit sulcideispreventable.org to
recognize the signs, find the words and reach out.
You have the power to make a differanca. Tha
power Lo save a lifa.

00

Subcde s Prevekatie Lotrn T sarms o suicide Sprovertabie.org
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The Know the Signs Campaign Team is Available to Assist With:

Suicide Prevention

e Strategic planning of suicide
prevention related activities

e Presentations at local events on
suicide prevention and related
topics

* Preparing you to reach out to local
PSIGNS media for interviews on the
MAKING HEADLINES Campaign

GUIDE TO ENGAGING THE
MEDIA IN SUICIDE PREVENTION

* Presenting suicide prevention
trainings for primary care providers

@e

suicideispreventable.org

21



A Sneak Peak of Upcoming Webinars:

LJAn overview of Suicide Prevention
Materials for APl Communities

JWorking with Promotores to reach
Spanish-speaking communities

JSuicide Prevention Resources for
Native Americans

dPrimary Care Training Guide




Technical Assistance Next Steps

e You can expect to receive follow up communication from

your EMM and KTS technical assistance county leads in the
next week.

 Monthly Campaign emails

» First week of the month: Each Mind Matters email with resources and
updates from all campaigns

o Third week of the month: Suicide prevention tips and resources

« We are looking forward to supporting you in reaching your
county’s goals!




THANK YOU!

EACH MIND

WELLNESS - RECOVERY - RESILIENCE

Funded by counties through the voter-approved Mental Health Services Act (Prop 63).
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