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Each Mind Matters is California’s Mental Health
Movement. We are millions of individuals and
thousands of organizations working to advance
mental health.

California’s Mental Health Movement

Movimiento de Salud Mental de California

CalMHSA
ey

Compassice Astion Chamge
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Know the Signs is a statewide suicide
prevention social marketing campaign with
the overarching goal to increase Californians’
capacity to prevent suicide by encouraging

individuals to know the signs, find the words
to talk to someone they are concerned
about, and to reach out to resources.

"The results
provide further
evidence that
the Know the

Signs campaign
is making

Cadlifornians
more confident

Californidns were in their ability
exposed fo the Know the [RERUEIELT
Signs campaign that with someone
was rated by an expert af risk of suicide."
panel to be Oligned (RAND Corporation, 2015)
with best practices and

one of the best media

campaigns on the subject.
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PAINISN'TALWAYS OBVIOUS.

Every day friends. family and co-workers suffer from the invisible wounds of emotional pain. Talking about this pain, feelings of suicide or the need for
help may be Loo difficult and although their pain may go unseen most people thinking of suicide show some Lype of signs. They may be subtle, bul they are there.
By recognizing those signs, finding the words, and reaching oul you have the power Lo make a difference, and the power Lo save a life.
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REACH OUT FOR
ADDITIONAL RESOURCES

spReaDTHEWORD () ) Media | Abot | Contact Us

suicideispreventable.org elsuicidioesprevenible.org
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Tools and Resources

PAIN

A wide range of mental health and suicide ISN'T
prevention educational resources are available oot
for diverse communities across the lifespan: s

African American * Lao

API youth « LGBTQ youth and -
Cambodian young adults 000
Chinese  Middle aged men

Filipino . Spani§h-

General public speakmg

Hmong * Vietnamese

Individuals in crisis’  ussian

Korean * Punjabi
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Student Policy Updates:
Mental Health and Suicide Prevention

Monica Nepomuceno
California Department of Education
Education Programs Consultant

&8\ California cepenment of

&=/ EDUCATION
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Assembly Bill 2246 (AB2246):

e AB2246: Passed in Sept. 2016, required all LEAs
serving pupils in grades 7-12 to implement suicide
prevention policies by 2017-18 school year

e CDE released “Model Youth Suicide Prevention
Policy” which recommends:

* Training for all staff * Implement/update re-entry

* Specialized training in risk assessment procedures

* Review/update of referral processes * Focus on high risk groups

* Vetting and referral of community » Student engagement/education
resources e Creation of a “postvention plan”

» Utilization/sharing of crisis resources
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Going Beyond AB2246

 AB 2639: Requires that school suicide
prevention policies be updated, at a
minimum, every five years

 AB 1808: Funding for online suicide
prevention training for staff and
students

e SB 972: Crisis resources on student ID
cards
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Assembly Bill
1808

(online training
opportunities)

The CDE shall identify one or more evidence-based
online training programs for staff and students

The program(s) must:

Be evidence-based
Be consistent with CDE “Model Youth Suicide
Prevention Policy”

Address needs of high-risk groups: LGTBQ,
Disabilities/Substance Abuse/Mental lliness,
Loss Survivors, Homeless /Out-of home
settings

Track aggregate statewide usage

Assess trainee knowledge (before and after)

CDE shall provide grants to local County Offices of
Education

COE shall make the training program available
to local LEAs at no cost

LEAs are not required to use training program

11
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e July 1, 2019, a public school (including
a charter school, or a private school)
that serves pupils in any of grades 7 to
12, and that issues pupil identification

Se N ate Bl I | cards shall have printed on either side

of the pupil identification cards:

972 — The telephone number for the
National Suicide Prevention

Student Lifeline, 1-800-273-8255.

I D — The Crisis Text Line, which can be
accessed by texting to
S db ing HOME
741741.

— A local suicide prevention hotline
telephone number.
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Engaging the Community:
What | Wish My Parents Knew

Scott Fisher
Principal (retired)
Poway Unified School District
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What | Wish My Parents Knew

Developed by the community serving Poway
Unified School District (San Diego County).
— First event in fall of 2013

Focused on engaging parents and the entire
community in supporting youth

As the title suggests, a key principle in
engaging youth at every step in the process
(from planning to presentations)

Events are repeated 2-3 times throughout
the school year (ideally district wide)
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What | Wish My Parents Knew

Key principles in our philosophy:

Involve the power of the student voice

Utilize strong teaching principles
— No lengthy lectures (no “sit and get”)
— Interactive presentations

Sessions would be open, interactive and confidential

Avoid “the blame game”, use a positive message
always

More than a “one time” event

No personal profit or benefit (for planning team
members)

Know the Signs Find the Words Reach Out
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What | Wish My Parents Knew

Outline / Agenda

e Resource fair for parents featuring local
community resources (30 min, optional)

* Brief welcome/keynote remarks by principal
or district administrator. Consider including a
community leader or speaker (10 to 15 min)

e Concurrent break-out sessions featuring

workshops on a variety of topics (2 repeating
sessions, 45-60 min each)

Know the Signs Find the Words Reach Out
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What | Wish My Parents Knew

1. Form a planning committee of committed
eaders

dentify and agree on principles

Send out student survey for input on topics
Set a date, location, and identify speakers
Promotion

o A W N

Host event

Know the Signs Find the Words Reach Out
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What | Wish My Parents Knew

Involving Youth

e Student survey asking youth “What they wish their
parents knew” and what topics they would like

covered

e Topics typically suggested by youth include:

e Suicide Prevention and mental

illness

e Academic pressure
e Communicating with

youth/parents
* Handling stress

e Substance abuse

e Social media

e Bullying

* Peer Pressure

* Managing expectations

Know the Signs

Find the Words

Reach Out
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What | Wish My Parents Knew

Involving Youth in Presentations

 When possible, it is valuable to involve youth directly in the
presentation (or at least on a panel)

 However, it is primary to consider the safety of youth
involved especially for topics such as suicide prevention,
mental health and bullying
— Ensure youth are in a “safe place” and well into a “recovery phase”

e Confirm parent/guardian support and permissions
* Spend time prepping students and engaging safety supports

* Consider engaging youth who have recently graduated from
the school/district

Know the Signs Find the Words Reach Out

20



What | Wish My Parents Knew

Partnerships and collaboration
 Promotion is key to success

* Work with local organizations (you trust) that
reach youth and parents for presentations and
promotion

— In Poway, the key partner in our success was local
faith institutions

— Other partners include community based
organizations focused on youth and parents: PTSA,
YMCA, Boys and Girls Clubs, NAMI chapters, etc.

Know the Signs Find the Words Reach Out

21



What | Wish My Parents Knew

Lessons Learned / Steps to Success

* There is no “right” answer for raising kids
e Build upon and rely on partnerships

— Our planning team still has the same members

* Trust the experts, use the experts

e Continue to learn and adapt to the needs of
your community (evaluate your sessions)

e Keep youth involved

Know the Signs Find the Words Reach Out

22



What | Wish My Parents Knew

Tools and Resources
available to support you:

* What | Wish My
Parents Knew Toolkit

e Parent invitation email
template

e Flier

* Planning guides:
Exhibitor Tracking
Presenter Tracking

With g
Older~ Yowhc livitieg for

& ¢ L (o] -
o i an t
:uess‘ ace el Addreg ca 'On
yes oS et for25® s F
s R,
\ve! e . E, E TO
0808 e Y t00% s‘\o“’ A TTEN

Step by Step Guide for Hosting a What | Wish My Parents Step by Step Guide for Hosting a What ! Wil '
@ Student Presenters
o h
,/0 Form a Planning Committee ihis i k i butitis
The, p!am\mg committee should ideally include: it " i . P
il -hool insight into their i topics.

about what will help adapt the event to meet the needs of the culture of your school. presentations: s
identify For referrals Youll

p!mse contact info@suicideispreventable.org = "afe place”

@ Send Out a Student Survey to Gain Input for Workshop Topics
tudent lest

Set of stud o pe For exampl p ’
26 ASE arid Puer Counael s e s pese Q Other considerations:
o ’ . events. This could

include, but obwiously is not limited to: YMCAs ), Boys and Gils Clubs 2% _, and Faith Institutions.

- Ce Y y the survey.
itis important to also . funding Often a
P y how P
as well as in the community " 2
National Resources: CrisisText Line: text *home”to 741-741 iy
National Suicide Prevention Lifeline: 800.273.8255
@ Sata Date, Location, and Identity Speakers to Mest the Needs Expressed by Students y 9

time.

Dear Parents,

« For the first event, consider utilizi
nsider for

or the topcs. it them s enting thelr ves o younge and younger 35

¥
the Trevor Project

‘would ke o see discsod

By coming togethar todcuss hesempetant ops we hope hat 53
<ommunitywe anc ndserve

2
:

thenendsof o chidren.
Wehope you il consds oning s,

INSERTNAVE/TILE)
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Responding After a Suicide: Postvention

Postvention is Prevention

Know the Signs Find the Words Reach Out
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Responding After a Suicide:

Postvention
ol Toolkitfor Meagel
Resources \ o
o Suicide Preventmn Ml_-inf»ﬁé}'%
* After a Suicide: A

!( nings

Toolkit for High Schools

* Preventing Suicide: A HE
Toolkit for High Schools SEE—— |
 HEARD Alliance: Toolkit

for Health Promotion
and Suicide Prevention

Know the Signs Find the Words Reach Out
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http://www.sprc.org/sites/default/files/resource-program/AfteraSuicideToolkitforSchools.pdf
https://www.samhsa.gov/capt/tools-learning-resources/preventing-suicide-toolkit
http://www.heardalliance.org/wp-content/uploads/HEARDToolkit2017.pdf

Responding After a Suicide:
Postvention

Key elements of an effective postvention plan include:

* Process for enacting Postvention Response Plan ey e

e Confirmation of death (and cause) MY m—

e Contact with family of the deceased [ ==

* Notification to staff W:d“” ==

e All staff meeting N s

* |dentify students significantly affected T | | —

e Communication to students/community | .
* Memorial considerations Rl i ————
* Media response (including social media) R e —

Know the Signs Find the Words Reach Out
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Responding After a Suicide: Postvention

Robert Coppo
Principal
Torrey Pines High School

Know the Signs >> Find the Words >> Reach Out
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Postvention — Triage

e Just the Facts: The initial communication needs to include
only facts, regardless of media, staff, student speculation

* Timely, Accurate Communication: In the information age,
this is incredibly challenging

e Contact Affected Teachers & Set up Support

* You Aren’t Alone: Immediately engage district, county and
site support teams

e Staff Debrief: Don’t rely on email, get in front of your staff

* Keep Media Off-Site: Designate a spokesperson, but do not
bring them on campus

* Be Visible & Available: The community needs to see the
principal out in front at a time like this
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Postvention — Fallout

* Everyone Is An “Expert”: Be ready for lots of advice

* This Isn’t About Failure Or Blame: Don’t lose sight of
what you do well, or how many kids you’ve already
helped

* Teacher Support: Some will be triggered, others are
not capable of engaging students on this level

* Take Care of Yourself: Principals, by nature, fix things,
but we need to be aware of our own stress level

 Memorials: Balance the community need to heal with
the school’s need to continue to be a school
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Postvention — Lessons Learned

* There Isn’t a Script: Even with all of our
experience, no postvention is ever the same

* Local News Is a Challenge: Respect their role,
but protect the family and your school

e Known vs. Unknown Students: Postvention
efforts are different considering the
circumstances of the student
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Postvention — Lessons Learned

 Can We Even Say the “S-word?”: Respect the
families wishes

e Staff Support: Our staff trusted fellow staff
members

* Graduation: Engage the family and student
leaders in the plan

* Be Prepared for the Anniversary: Depending
on the circumstances, this might be big deal,
or it might not
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More than a film contest:
The Directing Change Program and
Film Contest

Directing Change

e, Program & Film Contest
www.DirectingChange.org

Know the Signs Find the Words Reach Out
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The Directing Change Program and Film Contest

Learning Methodology

Directing Change integrates sound pedagogical principles into the filmmaking
process so that participants are engaged via all methods of the “learning spectrum”:
to see, experience, discuss, and apply. Once created films are used in schools and
communities to raise awareness and start conversations about these topics.

7 : t) " s

2ons10 0001 s 2blot eno 1i overiw otz s 2'srerT
e
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The Directing Change Program and Film Contest

Directing Change is effective at: |i 86%

* Increasing knowledge and skills

. . . OF YOUTH LEARNED
 Changing attitudes and behaviors PROPER RESPONSE TO A
_ o Bl FRIEND'S SUICIDE WARNING [
related to mental illness and suicide EIRSN ERRo
prevention =
: %/o
“It is remarkable that significant findings
_ OF YOUTH ENCOURAGED
persisted even months after the program [l Somson S e e

TO SEEK HELP

had ended—with fielding of the survey
among participants in the program 3 - 6
months after completing their film

submissions” N 6‘ R G5

at the UNIVERSITY of CHICAGO
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The Directing Change Program and Film Contest

Submit 30-second or 60-second films in one of the foIIowmg categories:
*Mental Health Matters (MHM)

*Suicide Prevention (SP)

*Through the Lens of Culture (MHM or SP)

*SanaMente (Spanish, 30-seconds)
*Animated Short (30-seconds)
WALKSIN
{OURISHOES

*Walk in Our Shoes (60-seconds)
The contest is open to students in grades 6-12, youth and young adults ages 14 to 25
*All film teams need to identify an adult advisor to review the film.
*There is no limit on the number of submissions by participants, schools, or
organizations.
*There is no limit on the number of people who can work on a film

Submission Deadline: March 1, 2019

B Directing Change
»  Program & Film Contest
www.DirectingChange.org
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The Directing Change Program and Film Contest

Teate. Compee

Direct Change V(1111 Suicide Warning Signs

; TSNS
OUth cresta - : a
Yih create films to Talk to a trusted 1. Talking about or making plans for suicide

DJU’WD'E Socig| just
U IUST

aduit or reach out 2. Expressing hopelessness ahout the future

fo someone you

are concerned ) i A
i 4. Showing worrisome hehavioral cues or
about if you marked changes in behavior, particularly in
observe one or the presence of the warning signs ahove.
motre of these Specifically, this includes significant:
: £ ¢ Withdrawal from or changing in social
warning signs, connections/situations

especially if the o Changes in sleep (increased or decreased)

behavior is new, * Anger or hostility that seems out of character
4 or out of context
has increased or . .

* Recent increased agitation or irritahility

seems related to Tay.

a painful event, If you are concerned about someone, reach
out and ask: "Are you thinking about suicide?”
gy

Whatever you're going through, you're not alone.
If you're in pain or concerned for someone else,
call the National Suicide Prevention Lifeline
S / % A 800.273.8255 (TALK) or text HOPE to 741-741.

! You can also visit suicideispreventable.org for

Visit www.DirectingChangeCA.org more information.

3. Displaying severe/overwhelming emotional
pain or distress

OUNG FILMMAKERS AND CHANGE AGENTS! MAXE A DIFFERENCE

AND WIN CASH PRIZES BY CREATING SHORT FILMS THAT WILL BE USED T0 RAISE “ Ioss or Change,
a

AWARENESS N0 HELP YO EOPLE ACROSS CALIFORNIA.

. @) ?Dlvec(ln‘ Change
- W “Brogian 4 i Contest
. R Dk g ¢
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More than a film contest:
The Directing Change Program and Film Contest

Alex Graham

Film Teacher / Instructor
Canyon High School
Chapman University

AN X

izt
HIGH (¢ SCHOOL

N4 CHAPMAN
AN UNIVERSITY

Know the Signs

Find the Words

Reach Out
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Canyon High School & Directing
Change

* My classes have participated for the past 5 years

e Over 200 students per year make films in groups
(over 1,200 total over 5 years)

* Finished PSA's are broadcasted to the entire
campus in our school's weekly broadcast as well as
submitted and screened in various film festivals in
the Southern California area

e Students have received many awards and
recognition from peers, local & state government,
press/media as well as awards from Directing
Change
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Our Process

* Focus on learning how a PSA is constructed from a writing,
filmmaking & visual-storytelling perspective

* Research the topics and GET EDUCATED about facts and
resources

* Watch and assess PSA's that address the topics of Suicide
Prevention and Mental Health (Are they appropriate, sensitive,
powerful, thought & action provoking?)

* Do exhaustive research the subject matter with a small group and
plan their own film and shoot their own film with the intent to
CHANGE the mind of an audience (often requiring role playing
and creative ways to introduce facts and solutions)
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No Equipment Needed

(it's easy and the kids
already know how do
it...

and they are already
doing it in their other
classes!)
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Anyone can listen to a speaker and remember a few things,
but CREATING a film takes the student to the highest
level of Bloom's Taxonomy

f v | =~
Analyzing

Understanding
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The Results

e Conversations open up between teachers and students
who are in great need & get help immediately

e Students reach out for friends they are concerned about
to get help and KNOW the resources

e Students have even decided they want to pursue careers
in Social Work (or similar fields) after the entire
experience

* In the future, our kids will certainly encounter these
experiences in their lives and will know what they can do
to help

Know the Signs Find the Words Reach Out
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Raising Awareness

« Range of resources from event planning guides,

posters, guides on engagement through social Suicide Prevention
media, and suggestions for activities to get your

community involved Awareness Toolkit

First full week in

 Available in print and electronically on the Each September
Mind Matters website. (National)
Mental Health
Meﬂ’rm H I\ﬁO”ﬁ\‘ Awareness Week
arrers vion First full week in
May October
(California) (National)

Know the Signs >> Find the Words >> Reach Out
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Activities and Tips for Schools

Work with youth to host a Suicide
Prevention Activity.

Host a What | Wish My Parents Knew
Event to educate parents about
suicide prevention and mental health.

Engage youth by creating a film about
suicide prevention or by implementing
a suicide prevention activity.

Create a Suicide Prevention Hand-out
and distribute it to all staff.

Complete the postvention checklist
for your school.

In the Toolkit:

What | Wish My Parents Knew
Event Guide

School-based Suicide
Prevention Activity Tip Sheet

Suicide Prevention One-Pager
for School Staff

Postvention: Responding to
Suicide in your School
Community

Resources
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Staff Hand-Outs

Create a Postvention Plan

Recognizing Risk and Responding to Students

’s":eps to Take in
Mmed;;
Wa rn i n Si ns: * Talking about or making plans for suicide. diate Aﬂefmath Staff Res ) E
g g . * Expressing hopelessness about the future. Notiy & Ponsibje J:emal Contacls
% i s B ’ > on
Warning signs are indications that * Displaying severe/overwhelming emotional pain or distress. g - i '""’V“ual; e Umbers) Tools
someone may be in danger of suicide, * Showing worrisome behavioral cues or marked changes in - Verify death
either immediately or in the near behavior, particularly in the presence of the warning signs Lead:
future. Most people show one or above. Specifically, this includes significant: 5 Police:
morei w""""? slgns; so it is important o Withdrawal from or changing in social ackup: {
to know the signs and take them N N N 2B Medica; examj|
seriously especially if a behavior is connections/situations h NSUre that saf kno f iner;
new or has increased and if it seems o Changesin sleep (increased or decreased) '_n"W_ t0 respong 1o v Lead:
related to a painful event, loss, or o Anger or hostility that seems out of character or out of ca?:.“r 'es ang Manage the
change. context XS Tor safety Backup: Tool 3 A 1.
(www.youthsuicidewarningsigns.org) o Recent increased agitation or irritability 3. Notify superi Sample s¢ri
office UDenme,-,dem, s g for Office S':;
- Superin
Question sto = Are you thinking about suicide? Backup: tendent :
o Asking someone “Are you thinking about suicide?” will
o not put thoughts of suicide in his or her mind. In fact, Ba
= Ick
ASk L] asking this direct question is important. 4. Notify district crigig t UPWeckends;
* Do you have a plan? Have you thought about how you might sam Leaq:
do this? & District crisis tgapm;
o This will help identify further information to assist with ackup: .
the risk assessment later.
Weekeng,
3 IVacati
5. Notify sche, " night contacts ton/ate
Referral Contact List (continue moving down the list until you've by famj 0Is attendeq
ly m Leaq:
Refe rral an d made direct contact to provide further assessment for the student): deceaseq SMbers of the Other sch
Chools in djgti
B in district-
Support: 1. Contact Name, phone number 6. ackup ok
2. Contact name, phone number : Wi‘tj:?m and Coordinate L
Don’t leave the student alone at any 3. Contact name, phone number ea"h"fernal Menta| ead:
time. As soon as possible, either walk 4. Contact name, phone number Professionals B. CDmmumty mental heg,
% . ackup: Provi . alth
"‘e_ student up to the ‘“”"?e""g 5. Contact name, phone number up: ders: ;‘010’ 3A2:
f)lfl_ce. or contacl_the following 6. Contact name, phone number P urces of
individuals (see list). No matter what OStvention
3 b e = 7. Contact name, phone number Con;
time of day it is, you are required to EXfernal Crisi: Sultation
immediately ensure the student is 8. Contact name, phone number 7. Reach Drofessionals_s response
connected to further support 9. Contact name, phone number with ;:h out 19 and work 7 g
following district protocol. 10. Contact name, phone number deces € family of the 0ad:
sed
Backup: Tc
For additional information about suicide prevention visit: suicidei tabl *In tribaj ¢, Goql 3'.A'3-'
For adc p ion visit: suicideispreventable.org thepr, U communities, B Uidelines fo,
i lesources visit: www.directingchangeca.org/schools/ € principa/ » Sureau of Ingig, Eican F, Orking with the
- e 3 01 schools poy amil,
U the main d
. B Directing Ch ffice 2
= ® "“.;EMCVEEL‘; and tripg) Schools notify
iy e e f

Know the Signs >> Find the Words >> Reach Out



The Directing Change Program and Film Contest

www.DirectingChangeCA.org

Sponsors and Partners | Judges | Watch and Use Films |) 2018 Award Ceremony | Media | A

My Friend Tyler
https://youtu.be/gq4B8tB84io

Honorable Mention “Your Story”
Orange County

Filmmakers: Kenna Madrick & Paige Walker

Canyon High School

Advisor: Alex&gaham r

View Please view and download the amazing films created by our young and talented film makers and
Download check out this tip sheet for ideas to use the films. You can also contact us to receive a DVD with
. the films and please let us know how you are using the films!

Films by County
Films for Diverse Communities
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Al
\ |

Performance

Educational, interactive
website (English and
Spanish)

Targeted mass media
(radio, digital, cable TV)

Comprehensive campaign targeting 9-13 year olds

WalklnOurShoes.org ponteenmiszapatos.org/
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http://www.walkinourshoes.org/
https://ponteenmiszapatos.org/

I R WALIIN
URISHOE

FOR GROWNUPS

FOR TEACHERS

Mental health challenges are more common than one realizes. As an educator, you play a crucial role in introducing the
subject of mental health to your students. In fact, some of your students have probably experienced their own mental health
challenges.

N

The following resources provide information about mental health, a synopsis of the Walk In Our Shoes campaign and a
Classroom Facilitation Guide, with accompanying activities, that familiarize students with mental health and wellness.

INTRODUCING MENTAL HEALTH (TEACHERS)
ABOUT WALK IN OUR SHOES
CLASSROOM FACILITATION GUIDE
CLASSROOM LESSON PLANS
CLASSROOM ACTIVITIES
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Additional Resources for Youth

B v

* Active Minds: ;%‘ @' 3 ?‘ ?
* “Be a Friend” Resources BE A FRIEND
R

e www.ActiveMinds.org

‘ NT

P

If you or your friend is in an IMMEDIATE CRISIS call the National Suicide Prevention Lifeline at
1-800-273-8255 or text "BRAVE" to 741-741 to reach Crisis Text Line. Both are available 24/7.

* National Alliance on Mental
lliness
« NAMI on Campus Clubs
* Ending the Silence (classroom

presentations)
* https://namica.org/ @"ﬂml()n Campus\:&i
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http://www.activeminds.org/
https://namica.org/

Each Mind Matters Resource Center

Initiatives Collections About Us Contact Us E

) el el

PELOURCE CENTER

L '”llau,,Qs
Collecy,
Ons

Each Mind Matters is California’s Mental Health Movement. We are millions of individuals and tho
organizations working to advance mental health. Browse our initiatives, collections and resources

you can use to improve mental health and equality in your community, prevent suicide and pro
mental health.

C
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Know the Signs

Pain =t always cbviows. Sulcide I= Movimiento do Salud Montal de
provantablo. California

EXPLORE » EXPLORE >

https://emmresourcecenter.org/

Know the Signs >> Find the Words >> Reach Out



https://emmresourcecenter.org/

EgchMlnd AboutUs | Shop | Media | Contact | SanaMente (] GETHELPNOW

MATTERS

| Shop

The Each Mind Matters Shop provides promotional and
educational materials for supporting California’s Mental
Health Movement. If you would like to order materials with a
Purchase Order, please review the Purchase Order
Process. If you have any questions about your order or the
Shop, please contact Store@EachMindMatters.org.

Your purchase helps fight stigma in your community! All
proceeds from the Each Mind Matters store go to support
mental health outreach and education across California.

“A New State of Mind” “Be True and Be You” Booklet for “Stories of Hope, Resilience and
Documentary DVD Toolkit LGBTQ Teens Recovery” Vignette DVD



\ Bookmark us!

EachMindMatters.org SanaMente.org
ElSuicidioEsPrevenible.org

SuicidelsPreventable.orqg

EMMResourceCenter.orqg PonteEnMisZapatos.org

DirectingChangeCA.org

WalkinOurShoes.org

Twitter: @eachmindmatters
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California’s Mental Health Movement ‘ -
Funded by counties through the voter-approved Mental Health Services Act (Prop. 63). g I n Stag ram. eac h min d matters


http://www.eachmindmatters.org/
http://www.suicideispreventable.org/
https://emmresourcecenter.org/
http://www.directingchangeca.org/
http://www.walkinourshoes.org/
http://www.elsuicidioesprevenible.org/
http://www.elsuicidioesprevenible.org/
http://www.ponteenmiszapatos.org/

For questions email: info@suicideispreventable.org

To access the Each Mind Matters Collection for
Suicide Prevention for Youth, Schools and Communities online:

https://emmresourcecenter.org/collection/suicide-prevention-resources-youth-schools-and-parents

EachMind
MATTERS

California’s Mental Health Movement

Know the Signs >> Find the Words >> Reach Out
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