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Each Mind MattersEach Mind Matters is California’s Mental Health 

Movement. We are millions of individuals and 

thousands of organizations working to advance 

mental health. 
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Welcome!

• Please mute your line

• If you have a question, technical 
problem or comment, please type 
it into the “Questions” box or 
“raise your hand” by clicking the 
hand logo on your control panel
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Know the Signs is a statewide suicide 
prevention social marketing campaign with 
the overarching goal to increase Californians’ 
capacity to prevent suicide by encouraging 
individuals to know the signs, find the words 
to talk to someone they are concerned 
about, and to reach out to resources.

. 
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suicideispreventable.org                elsuicidioesprevenible.org
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Tools and Resources
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• African American 

• API youth  

• Cambodian  

• Chinese 

• Filipino 

• General public 

• Hmong 

• Individuals in crisis 

• Korean 

• Lao

• LGBTQ youth and 

young adults 

• Middle aged men 

• Spanish-

speaking 

• Vietnamese 

• Russian

• Punjabi 

A wide range of mental health and suicide 
prevention educational resources are available 
for diverse communities across the lifespan:
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• MY3 mobile app (my3app.org)

• Training Resource Guide for Suicide 

Prevention in Primary Care Settings (Train 

the Trainer)

• Making Headlines: Preparing you to reach 

out and respond to local media for suicide 

prevention

• Pathways to Purpose and Hope: A guide to 

create a sustainable program for survivors of 

suicide loss

• How to use social media for suicide 

prevention
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Q&A
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The toolkit includes: 

• Suicide Prevention Tools 

• Social Media Posts

• Messaging and Working with the Media

• Suicide Prevention in the Workplace

• Young Latinas and Resources in Spanish

• Activities and Resources for Schools, Parents and Youth

The toolkit can also be found and downloaded at EachMindMatters.org by first 
going to Get Involved and then clicking on Spread the Word. 

Direct Link:  www.eachmindmatters.org/SPW2018

Suicide Prevention Week 2018
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http://www.eachmindmatters.org/SPW2018
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San Bernardino County 
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Templates

Online Toolkit:
• Proclamation Template

• Activity Tip Sheet
• Drop In Articles

• Email Templates

• Social Media Posts
• Messaging Handout
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Activity Sheet:  
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Coffee Connections & Coaster Conversations

Pain isn’t always obvious.  Even surrounded by family and friends someone can feel 
isolated and alone; even successful in school and at work, someone can feel 
hopeless and without purpose; even with a smile on their face, someone can feel 
deep sadness and depression on the inside.  

During September we emphasize that everyone can play a role in suicide prevention.  
This is an opportunity to learn the warning signs for suicide, find the words to 
express concerns to those we care about, connect with our friends, family and co-
workers, and reach out for help.  

During Suicide Prevention Week:
• Ask a local coffee shop to use the Know the Signs branded coffee 

sleeves.  
• Ask local restaurants and bars to hand-out the Know the Signs branded 

coasters.

Take a picture and share it with the name of the business on your social media 
channels using #EachMindMatters.

Activity:  Coffee and Coasters
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Partner with Take 5 to Save Lives
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Actions to take:

• Link:  http://www.take5tosavelives.org/toolkit
• Become an official partner
• Share social media posts and graphics
• Share drop-in article
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Q&A
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Focus:  Men in the Middle Years
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Young Latinas and Resources in Spanish

Online Toolkit:
• Banners

• Data Briefing and Talking Points

• Spanish Resource Hand-Out

• Radio and TV Spot

• Drop In Article

• Email Templates

• Social Media Posts
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Humboldt County 
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Preventing Suicide Among Latinas

• Local approaches should be 
designed with both with 
Latinas and their families in 
mind.

• Preventative measures should 
include increasing awareness 
of suicide warning signs, 
developing safe places for 
Latinas to express themselves 
that help them navigate 
acculturation and cultural 
dissonance. 
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Humboldt County 

19

Website
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Humboldt County 
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TV and Radio Spots

30 Second TV ad: 
https://emmresourcecenter.org
/resources/spanish-tv

Radio ad:
https://emmresourcecenter.org/
resources/spanish-radio-que-
harias-si-supieras-what-would-
you-do-if-you-knew

https://emmresourcecenter.org/resources/spanish-tv
https://emmresourcecenter.org/resources/spanish-radio-que-harias-si-supieras-what-would-you-do-if-you-knew
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Activity:  Gun Shop and Gun Range Outreach
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ACTIVITY: Lotería or Bingo  
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Activity:  Gun Shop and Gun Range Outreach
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Engaging Youth 



SanaMente Mental Health Resources 

• ¿Sabías que…       
Did you know…?

• Retos de Salud
Mental           
Mental Health 
Challenges 

• Testimonios
Personal Stories

• Rescuros
Resources

http://www.sanamente.org/



SanaMente Mental Health Resources: 

Retos de Salud Mental / Mental Health Challenges 

http://www.sanamente.org/retos/



SanaMente Mental Health Resources: 

Testimonios/Personal Stories

La Historia de Mercedes 

La Historia de Pedro y José

La Historia de Cristina La Historia de Daniel

La Historia de Veronica

http://www.sanamente.org/testimonios/?tipos-de-medio=video

http://emmresourcecenter.org/resources/la-historia-de-mercedes
https://vimeo.com/86537478
https://vimeo.com/81041353
http://emmresourcecenter.org/resources/la-historia-de-daniel
https://vimeo.com/81043172
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Q&A
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Focus:  Men in the Middle Years
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SCHOOLS, PARENTS AND YOUTH

“Suicide Prevention and intervention 
require constant vigilance.” 

-Hayes Lewis, co-creator of Zuni Life Skills
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Focus:  Men in the Middle Years
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1. Work with youth to host a Suicide 
Prevention Activity.

2. Host a What I Wish My Parents Knew 
Event to educate parents about 
suicide prevention and mental health.

3. Engage youth by creating a film about 
suicide prevention or by implementing 
a suicide prevention activity.

4. Create a Suicide Prevention Hand-out
and distribute it to all staff.

5. Complete the postvention checklist
for your school.

In the Toolkit:
• What I Wish My Parents Knew 

Event Guide

• School-based Suicide 
Prevention Activity Tip Sheet 

• Suicide Prevention One-Pager 
for School Staff 

• Postvention: Responding to 
Suicide in your School 
Community

• Resources

Tips for Schools
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Focus:  Men in the Middle Years
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What I Wish My Parents Knew
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Focus:  Men in the Middle Years
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Staff Hand-Outs

Create a Postvention Plan
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Focus:  Men in the Middle Years
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Additional Resources for Youth
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Activity:  Gun Shop and Gun Range Outreach
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Focus:  Men in the Middle Years
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Additional Resources for Youth

www.DirectingChangeCA.org

My Friend Tyler 
https://youtu.be/gq4B8tB84io 
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Focus:  Men in the Middle Years
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Directing Change Daily Email Templates 
and Social Media Posts
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Q&A
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Focus:  Men in the Middle Years
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Approximately 70% of suicides are 
among working age  adults.

In the last 10 years the rate of 
suicide has increased most rapidly 
among adults ages 18-64. 

Most adults spend a significant
portion of their lives at 
work. 

For many adults, time spent at 
work is balanced, often 
precariously, against the need to 
care for children and 
aging parents. 

In the Toolkit:
• Drop-In Article

• Suicide Prevention in the 
Workplace presentation  

• The Pitch for Workplace Suicide 
Prevention  presentation

• Data Briefing and Talking Points

• Resources

• Screening tools

Suicide Prevention in the Workplace
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Focus:  Men in the Middle Years
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The Financial Impact of Suicide

Prevention is a smart, and cost effective 
investment

• Estimated annual costs of suicide 
deaths and attempts: $93.5 billion

• Cost of one suicide: $1,329,553
– 97% indirect (lost productivity), with the 

remainder in medical costs

• For every $1 spent on interventions 
and linkages for care, $2.50 is saved in 
the cost of suicides
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Focus:  Men in the Middle Years

38

Strategies for Workplace Suicide Prevention

Encourage self 
screening; Columbia 
Suicide Severity 
Rating Tool, Man 
Therapy

Host wellness 
events

Implement training 
for managers, 

supervisors, HR, 
EAP at minimum

Offer lunch and 
learn presentations 

and workshops

Develop a crisis plan 
that addresses access 
to lethal means and 

postvention

Give Workplace 
Suicide Prevention 

presentations

Share prevention messages 
& resources using social 

media, intranet, newsletters 
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Humboldt County 
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Action Items

• Share the presentation and resources with leadership, HR 
and EAP managers in your own department.

• Engage other county agencies and local employers and 
support them in integrating suicide prevention into their 
workplaces.

Emphasize:

• Systematic Changes:  Suicide prevention training; inventory 
of behavioral health resources; crisis & postvention plan

• Prevention:  Share self screening tools, offer education on 
warning signs and how to help in presentations and other 
venues, promote resources
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Humboldt County 
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Resources

• The Each Mind Matters (EMM) collection on Resources 
for Workplace Suicide Prevention

– https://www.eachmindmatters.org/change-
agents/resources-for-workplace-suicide-prevention/

• Comprehensive Blueprint for Workplace Suicide 
Prevention 
http://actionallianceforsuicideprevention.org/compre

hensive-blueprint-workplace-suicide-prevention-1

• Suicide prevention training

– www.livingworks.net and qprinstitute.com

https://www.eachmindmatters.org/change-agents/resources-for-workplace-suicide-prevention/
https://www.livingworks.net/
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Q&A
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Focus:  Men in the Middle Years
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Messaging
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Messaging on Suicide Prevention: 
Key Principles
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• Provide a suicide prevention resource

• Educate: Discuss warning signs and risk factors

• Create a positive narrative (Use positive 
images/statistics)

• Avoid over-simplifying 

• Avoid information about suicide method

• Avoid “normalizing” statistics 



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

44



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

Key Considerations: 

What messages are we 
using?

What messages are we 
sending? 

Why? Who is the 
audience?
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Effective Messaging on Suicide Prevention

SuicidePreventionMessaging.org
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Reporting on Suicide
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www.ReportingonSuicide.org
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Q&A
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Please share!
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https://emmresourcecenter.org/

Each Mind Matters Resource Center

https://emmresourcecenter.org/
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Please share!
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www.eachmindmatters.org/store

To order ribbons, T-shirts and other 

educational resources and 

wearable outreach items visit the 

EMM Store.
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San Bernardino County 
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New Give-Aways
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If you are hosting a public event, 

add it to the Each Mind Matters 

events page to attract a larger 

audience!

Please share!

http://www.eachmindmatters.org/events/
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www.eachmindmatters.org/store

To order suicide prevention 

materials and other educational 

resources and wearable outreach 

items visit the EMM Store.

List Your Events

http://www.eachmindmatters.org/events/
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Get involved at eachmindmatters.org
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EachMindMatters.org

SpeakOurMinds.org

SuicideisPreventable.org

YourVoiceCounts.org

WalkinOurShoes.org

DirectingChange.org

SanaMente.org

ElSuicidioEsPrevenible.org

PonteEnMisZapatos.org

BuscaApoyo.org

Facebook.com/eachmindmatters

Twitter: @eachmindmatters

Instagram: eachmindmatters

Each Mind Matters Links at a Glance

http://www.eachmindmatters.org/
http://www.speakourminds.org/
http://www.suicideispreventable.org/
http://www.yourvoicecounts.org/
http://www.walkinourshoes.org/
http://www.directingchange.org/
http://www.elsuicidioesprevenible.org/
http://www.elsuicidioesprevenible.org/
http://www.ponteenmiszapatos.org/
http://www.buscaapoyo.org/
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To access the toolkit online: 
www.eachmindmatters.org/SPW2018

Thank you!
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For questions email:  info@suicideispreventable.org 

http://www.eachmindmatters.org/SPW2018

