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Each Mind Matters i1 s Cal
Movement. We are millions of individuals and
thousands of organizations working to advance
mental health.

California’s Mental Health Movement

. Movimiento de Salud Mental de California
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Welcomel

A Pleasanute your line

A If you have ajuestion, technical
problem or commentplease type
AU AYyi02 GKS avdzS
GNF AAaS @2dzNJ KIy
hand logo on your control panel
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Correct Terminology

Use Don’t Use

“died by Suicide” “committed suicide”

or

. . Note: Use of the word commitcan impl
“took their own life” / P

crime/sin

“successful” or “unsuccessful”

“attempted suicide” _
Note: There is no success, or lack of success,

when dealing with suicide
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What are the causes of Suicide’

Cause -

Cause: A reason for an action or a condition
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Werther v.Papagendc:ffects

Certain presentations on the topic of suicide
may influence a vulnerable person towards
suicidal behavior.

But positive messaging about suicide preventior
may have protective effects such as coverage of
positive coping In adverse circumstances, or
iInformation about resources.
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Effective Messaging on Suicide Prevention

iR Key Considerations:

lllllll

FOR SUICIDE PREY,

=~ What messages are we
e ] LUSING?

« | What messages are we
sending?

wWhy? Who is the
audience?

SuicidePreventionMessaging.org
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Safe and Effective Messaging
P Y [ G———————

Safe and Effective Messaging for Suicide Prevention

This document offers evidence-based recommendations for creating safe and effective messages
1o raise public awareness thal suicide is a serious and preventable public health problem Thelnlovmo
list of "Do's” and "Don'ts” should be used to assess the appropnateness and safety of message content in
suicide awareness camgaigns. Recommendations are based upon the best avallable knowledge about
mcssam"’ They apply not only 1o awareness campaigns. such as those conducted through Public
Announcements (PSAs), but to most types of educational and training efforts intended for the
general public,

These recommendations address massage content. but not the equally important aspects of
planning. developing, testing, and disseminating messages. While engaged in these processes. one
should seek 10 tailor messages to address the speciic needs and help-seeking patterns of the target
asudience. For example, shceymnimytouekhelp'aemouomlpmuemmuwrnkl
pudlic awarenass campaign for youth might Include Intemet-basad resources.*

The Do’s—Practices that may be helpful in public awareness campaigns:

* Do emphasize help-seeking and provide information on finding help. When
mental health treatment, provide concrede steps for finding help. Inform people that help is
available through the National Suicide Prevention Lifeline (1-800-273-TALK [8255]) and through
established local service providers and crisis centers.

+ Do emphasize prevention. Renforce the fact that there are preventative achons individuals can
lakedmeyarehamgmoumtnofumormowommommmmbe Emphasize that
suicides are preventable and should be prevented to the extent possible. *

« Do list the warning signs, as well as risk and protective factors of suicide. Teach people
how 1o tell if they or someone they know may be thinking of harming themselves. Include lists of
waming signs, such as those developed through a consensus process led by the American
Association of Suicidology (AAS) " Messages should also identify protective factors that reduce

ctors that heighten risk of sulcide. Risk and protective factors
are listed on pages 35-36 of the National Strategy for Suicide Prevention.

» Do highlight effective treatments for underlying mental health problems. Over 80 parcent of
thmmnw:mmm;swﬁummchmmmswtmmwucdnomrm
both at the time of their death.”™ The impact of mental liness and substance abuse as risk
(m:hmwuvemnedbymloehdm- iments and gthened socal
support in an understanding community *
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VETERANS

COMMIT

SUICIDE
EVERY DAY=
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Reporting on Suicide

Recommendations

reporting on suicide.

Online Media

RECOMMENDATIONS FOR
REPORTING ON SUICIDE'

IMPORTANT POINTS FOR COVERING SUICIDE

Find an Expert Research

Recommendations for Reporting on Suicide

Medu and onlne coverage of ssucide should be

mformed by using best practices. Some suicide deaths may be newsworthy, However

the way med:a cover sumicide can mfluence behavior negatively by contnbuting to

contagion, or positively by encouragmng help-secking

Download m English See 1 Other Languages

www. ReportingonSuicide.org

Know the Signs

Find the Words

Reach Out
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RECOMMENDATIONS FOR REPORTING ON SUICIDE

-

Always include a prevention resource, for instance:
- San Diego Access and Crisis Line: (888) 724-7240
- Mental Health and Suicide Prevention Resources: Up2SD.org

-

Offer a description of the resources you provide

-

Include more than one warning sign or risk factor for suicide
(warning signs on back)

Consider the fact that many risk factors can contribute to suicide

-

Avoid giving details about how the suicide was carried out

-

Avoid specific details about the weapon that was used

-

Make a broad statement about the complexity of suicide.

Avoid mentioning only one preceding event; don't over-simplify.
There is no easy answer.

v

Avoid speculation — rarely do we ever truly know the causes.

-

Use objective language (Avoid terms like “crazy” and “psycho™)

-

Use reliable data to describe suicide. Refrain from including statistics
that make suicide seem common, normal or acceptable.

» Maintain a hopeful tone

1

e 51 I
Up2sDorg W = 2, Cieisa

Provided on behalf of the San Diego County Suicide Prevention Council.

Know the Signs >> Find the Words >> Reach Out
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Messaging on Suicide Prevention:
Key Principles

A Provide a suicide prevention resource
A Educate: Discuss warning signs and risk facto

A Create a positive narrative (Use positive
Images/statistics)

A Avoid oversimplifying
A Avoid information about suicide method
Al 92 AR GY2NXIFEAT Ay3é

Know the Signs Find the Words Reach Out
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Considerations for Messaging:
Providea suicidgpreventionresource

Providing a suicide prevention resource Is one @
most iImportant components when messaging
about suicide or suicide prevention.

Anyone who has suicidal thoughts 1 an emotional cri n talk to l ttl
National Suic d P entior l otlin (8 0) 273-8255 or the S D iego Acc
hotline at (888) 724-7240.

SUI(IDE

PREVENTION
IFELINE

-800-273-TALK (8255)

suicidepreventionlifeline.org

Know the Signs Find the Words Reach Out
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Considerations for Messaging:
Discuss warning signs and risk factor:

Most people show one or

more warning signs, so it is
Important to know the signs  prrr:
FYR GF 1S 0KSYRHE

there far 2 inend o loved sne when i maften mest

Especially if a behavior Is N\ . =
new or has increased and if :
It seems related to a painful
event, loss, or change.

Know the Signs >> Find the Words >> Reach Out
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Considerations for Messaging:
Create a Positive Narrative

A Share stories highlighting suicide PREVENTION
A Instead of sharing statements of suicide deaths/attempts,
share information about helping seeking.
A For example: In 2011, 105,142 calls to the National
Suicide Prevention Lifeline were made from California .
A Last year, over 5,000 people attended suicide
prevention trainings in San Diego County.

Know the Signs Find the Words Reach Out
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Considerations for Messaging:
| G2 AR AQY2NXIt Al A

52y Q0 YV2NXI AT S &dzA OARS
common event (e.g. epidemic)

Most people who consider suicide do not EVERY 40
act on those thoughts. SEGONDS

. N SOMEONE IN
Presenting suicide as common may THE WORLD
unintentionally remove a protective bias DIES BY
against suicide. SUICIDE.

One f\mericon dies
K by suicide every . =
% 129 minutes. =

Know the Signs Find the Words Reach Out
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Considerations for Messaging:
Avoidovera A YLIX A FéAy3 (GKS 6
LI2AYOAY3I G2 | aAy3t S

Rather than offering single reasons for suicide (breakup,
job loss, etc.), frame suicide as a complex issue influenced
by multiple factors.

By Head Trauma?

Was Seau's death the result of a brain injury or mental

Oversimplification of suicide e 2
can mislead people to Robin Williams, depression and the
believe that it is @ normal | complex causes of suicide

reS p O n Se to fal rly CO m m O n While many people who kill themselves have been experiencing the extreme

distress we might think of as depression, that's not always the case and is rarely

I |fe Cl rC u m Stan Ces . AT — the whole explanation

J Was Junior Seau’s Suicide Caused

Robin Williams’s Widow Points to Dementia as a Suicide Cause

Know the Signs Find the Words Reach Out
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Considerations for Messaging:
Avolid detalled descriptions of method

A Avoid sharing details about how the suicide
was carried out such as specific details about
weapon or means used, location of wound, or
the location of the incident.

Grim details of Robin Williams' death
released by investigators

Rashaan Salaam, Heisman Trophy winner and former
Chicago Bear, committed suicide with gunshot to head

Know the Signs Find the Words Reach Out
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Suicide Prevention Week 2017

#BeThelTo Know the Signs. Find the Words. Reach Out.

Each Mind Matters: California's Mental Health Movemeant supports that suicide prevantion matters!

#BeThe1To

Know the Signs. Find the Words. Reach Out Suicide Prevention Month 2017

Suicide Prevention Week Septernber 10-16, 2017 World Suicide Prevention Day September 10, 2017 #BeThel1To Know the Signs_ Find the Words. Reach Qut.

Know the Signs >> Find the Words >> Reach Out
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Suicide Prevention Week 2017

The toolkit includes:

A Suicide Prevention Tools & Resources

A Social Media Posts

A Resources and Activity Ideas for Men

A Resources and Activity Ideas for Youth & Schools

The toolkit can be found and downloaded at EachMindMatters.org
e S G D e B

8 RIS
— , Spread the Word
C'et lm’olved 3 p ywead (e Wanl
et g A Cafibinot Gumat it a1 T shout e movement anc p= e e e )
[ %oclz to hep interm others. -
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Templates

In the Toolkit:
A Proclamation Template
A Drop In Articles ‘
A Email Template | p———
A Activity Tip Sheet '
A Messaging Handout

Léta,

Q\ San Luis Obispo County Behavioral Health
“&3) Department
September 13 at 2:47pm - San Luis Obispo, CA- @

g -

The Behavioral Health Department is proud to join Transitions Mental
Health Association, the San Luis Obispo Suicide Prevention Council. and
the Board of Supervisors, in declaring September "Suicide Prevention
Awareness Month" in SLO County!

#SuicidePreventionMonth2016

#knowthesigns #findthewords

#SPAW2016

Suicide Prevention Activity Tip Sheet
S NS Sorcimm Frowmnman Ty & Frssuns

< COUNTY | Behavioeal Health

Suicide Prevention Week 2016

Lucide Provention Woek Septomber 811, 2016 World Sucide Prevention Day Septamber 14, 2016

In collabaration with Each Mind Matters, the Know the Signs Suickde Prevention Cargiaign and the
Calfornia Mental Health Services Authority, the Department of Behavioeal Health [DSH) recognizes and
e Sukide Week from September 5 - 11, 2016,

Each cay dwing this week, DBH'S Public Information Office will web blast an Infarmative message and
WCtivity (proviced Dy Fach Miowd Matters) that you can paeticipate i 50 that you may be informed,
encouwraged and perhaps staet 3 personal corversation about suicide prevention

Thank you for your participation!

00 W
™SIGNS suicideispreventable.cr

Fam e Sy SourPwt TEgn M Mt bt Sewsom AT Pyre %
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Partner with Take 5 to Save Lives

STEP 1: LEARN THE SIGNS

What if taking action
meant saving a life?

v oo s vt e S b fhow By e i
£t Sagutwenker 10 Ward Gdcide Proveveien Oay o |
vuds 4l wnr. By Lokl 4 exdragion s 5 vl a

el gl D U I Y A ooh e

Actions to take:

A Link: http://www.take5tosavelives.org/toolkit
Become an official partner

Share social media posts and graphics
Share dropn article

To Too T
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Share Content from #BeThelTo

Mg e e SE Ty Ak

— o, Be
&2y hgfitg ¥ 22350EMY mheve.
Help your Friend connect to o soppart ryster so they .
have others to reach out to for help:
whether it's 800-273-TALK (8255), family, friends,
dergy, coach ckoows o thevopist

R A L e S N T T

Wt g W s o W B
s i o e e o1

233l

1To
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Social Media

#BeThelToEachMindMatters
Know the Signs

#BeThelTo

tFAY AayQi Ffgléa 200A2dza , 2dz Nn@wif@/gi@nsﬁﬂzi’rﬁjﬂthey

realize how serious it is. Learn the warning signs for suicide and trust YoO¥\/ords. Reach Out

instincts.

September 16016 is Suicide

#BeThelTo
Find the Words

If you are concerned that someone is thinking about suicide ask them
RANBOuUt ey a!'S e2dz UKAY1lAYy3 | 02

Prevention Week and September
10 is World Suicide Prevention Day.

suicideispreventable.org

~

L5 X ok AXx DA &
dzi—a dzhA OA RS K¢

#BeThelTo

#BeThelTo
Reach Out

Help is just a phone call away: 24 hours a day, 7 days a week.
National Suicide Prevention Lifeline 1.800.27A3_.K

Tough Times call for

Tough Conversations.

If you are concerned about a man
in your life father, brother,

#BeThelTo

Direct Change

Create 66second films about suicide prevention and mental health. R
awareness, change conversations, win prizes. Open to youth agés. 14

husband, buddy or caorker- trust
your instincts and learn the
warning signs for suicide.

aise
suicideispreventable.org
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San Bernardino County

- San Bernardino County utilized the social
COUNTY | Tl oo media posts included in the Suicide
E:_‘“" San Bernardino County Department of Behavioral P reve ntl O n TOOl klt .

Heailth

fam - B

San Bemardino

In collaboration with Each Mind IAasars, the Know ie Signs Suicios

COUﬂty Prevention Campaign and ihe Calfomia Mental Haath Services Autnority
Depaﬂment of DEH recognizes ard participates m Natona Suiode Prevention Week from
Saota s 5 1421
Behavioral September 5 2018
Health ESch day Qunng INs weak we'l poslenase an iNformatve massage o that
you may be informed. encouraged and permaps star a personal
@=bdbh conversation about suKcide prevention
Laam more on how to gat mvolved with #NSEWIS by wsiting
I Home Mip (AW eachmindmaliens oeg!  rise-awarensss.syickie-n
AboH Hancounty
Emat Sonup
Twezer
Instageam
Suicide can be prevented and
e people with suicidal | ‘
Pnotoe can be helped
Eventes
Likes
Notes
Paosts
Videos
| Crosts = Pace | K
BV -0
L k]
P
& Like W Comment # Share -
O
22 shams
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