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Each Mind MattersEach Mind Matters is Californiaôs Mental Health 

Movement. We are millions of individuals and 

thousands of organizations working to advance 

mental health. 
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Welcome!

ÅPlease mute your line

ÅIf you have a question, technical 
problem or comment, please type 
ƛǘ ƛƴǘƻ ǘƘŜ άvǳŜǎǘƛƻƴǎέ ōƻȄ ƻǊ 
άǊŀƛǎŜ ȅƻǳǊ ƘŀƴŘέ ōȅ ŎƭƛŎƪƛƴƎ ǘƘŜ 
hand logo on your control panel
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Hayes Lewis, co-creator of Zuni Life Skills

ά{ǳƛŎƛŘŜ tǊŜǾŜƴǘƛƻƴ ŀƴŘ ƛƴǘŜǊǾŜƴǘƛƻƴ ǊŜǉǳƛǊŜ 
Ŏƻƴǎǘŀƴǘ ǾƛƎƛƭŀƴŎŜΦέ 
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Correct Terminology
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What are the causes of Suicide?

Cause: A reason for an action or a condition
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Werther v. PapagenoEffects

Certain presentations on the topic of suicide 
may influence a vulnerable person towards 
suicidal behavior. 

But positive messaging about suicide prevention 
may have protective effects such as coverage of 
positive coping in adverse circumstances, or 
information about resources. 
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Key Considerations: 

What messages are we 
using?

What messages are we 
sending? 

Why? Who is the 
audience?
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Effective Messaging on Suicide Prevention

SuicidePreventionMessaging.org
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Safe and Effective Messaging
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Reporting on Suicide
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www.ReportingonSuicide.org
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Messaging on Suicide Prevention: 
Key Principles
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ÅProvide a suicide prevention resource

ÅEducate: Discuss warning signs and risk factors

ÅCreate a positive narrative (Use positive 
images/statistics)

ÅAvoid over-simplifying 

ÅAvoid information about suicide method

Å!ǾƻƛŘ άƴƻǊƳŀƭƛȊƛƴƎέ ǎǘŀǘƛǎǘƛŎǎ 
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Considerations for Messaging: 
Providea suicide preventionresource
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Providing a suicide prevention resource is one of 
most important components when messaging 
about suicide or suicide prevention. 
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Considerations for Messaging:
Discuss warning signs and risk factors
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Most people show one or 
more warning signs, so it is 
important to know the signs 
ŀƴŘ ǘŀƪŜ ǘƘŜƳ ǎŜǊƛƻǳǎƭȅΧ

Especially if a behavior is 
new or has increased and if 
it seems related to a painful 
event, loss, or change. 
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Considerations for Messaging:
Create a Positive Narrative
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ÅShare stories highlighting suicide PREVENTION
ÅInstead of sharing statements of suicide deaths/attempts, 

share information about helping seeking.
ÅFor example: In 2011, 105,142 calls to the National 

Suicide Prevention Lifeline were made from California . 
ÅLast year, over 5,000 people attended suicide 

prevention trainings in San Diego County.
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Considerations for Messaging:
!ǾƻƛŘ άƴƻǊƳŀƭƛȊƛƴƎέ ǎǘŀǘŜƳŜƴǘǎ
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5ƻƴΩǘ ƴƻǊƳŀƭƛȊŜ ǎǳƛŎƛŘŜ ōȅ ǇǊŜǎŜƴǘƛƴƎ ƛǘ ŀǎ ŀ 
common event (e.g. epidemic)

Most people who consider suicide do not 
act on those thoughts.

Presenting suicide as common may 
unintentionally remove a protective bias 
against suicide. 
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Considerations for Messaging:
Avoid over-ǎƛƳǇƭƛŦȅƛƴƎ ǘƘŜ άŎŀǳǎŜǎέ ƻŦ ǎǳƛŎƛŘŜΣ ƻǊ 
ǇƻƛƴǘƛƴƎ ǘƻ ŀ ǎƛƴƎƭŜ ŜǾŜƴǘ ŀǎ άǘƘŜ ŎŀǳǎŜέ
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Rather than offering single reasons for suicide (breakup, 
job loss, etc.), frame suicide as a complex issue influenced 
by multiple factors. 

Oversimplification of suicide 
can mislead people to 
believe that it is a normal 
response to fairly common 
life circumstances. 
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Considerations for Messaging:
Avoid detailed descriptions of method
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ÅAvoid sharing details about how the suicide 
was carried out such as specific details about 
weapon or means used, location of wound, or 
the location of the incident.
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Q&A



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

22



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

The toolkit includes: 

ÅSuicide Prevention Tools & Resources

ÅSocial Media Posts

Å Resources and Activity Ideas for Men 

Å Resources and Activity Ideas for Youth & Schools

The toolkit can be found and downloaded at EachMindMatters.org 

Suicide Prevention Week 2017
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San Bernardino County 
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Templates

In the Toolkit:
Å Proclamation Template

Å Drop In Articles

Å Email Template

Å Activity Tip Sheet

Å Messaging Handout
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Partner with Take 5 to Save Lives
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Actions to take:

Å Link:  http://www.take5tosavelives.org/toolkit
Å Become an official partner
Å Share social media posts and graphics
Å Share drop-in article
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Share Content from #BeThe1To
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Actions to take:

Å Link: http://www.bethe1to.com/join -the-movement/
Å Share social media posts and graphics using #BeThe1To
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Social Media (create graphics)
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#BeThe1To

Direct Change
Create 60-second films about suicide prevention and mental health.  Raise 
awareness, change conversations, win prizes. Open to youth ages 14-25.

#BeThe1To

Reach Out

#BeThe1To

Find the Words
If you are concerned that someone is thinking about suicide ask them 
ŘƛǊŜŎǘƭȅΥ  ά!Ŝ ȅƻǳ ǘƘƛƴƪƛƴƎ ŀōƻǳǘ ǎǳƛŎƛŘŜΚέ  

Help is just a phone call away:  24 hours a day, 7 days a week. 

National Suicide Prevention Lifeline 1.800.273-TALK

#BeThe1To #EachMindMatters

Know the Signs
tŀƛƴ ƛǎƴΩǘ ŀƭǿŀȅǎ ƻōǾƛƻǳǎΦ  ¸ƻǳ Ƴŀȅ ǎŜƴǎŜ ǎƻƳŜǘƘƛƴƎ  ƛǎ ǿǊƻƴƎΣ ōǳǘ ƴƻǘ 
realize how serious it is.  Learn the warning signs for suicide and trust your 
instincts.

#BeThe1To

Know the Signs.  Find the 
Words.  Reach Out
September 10-16 is Suicide 
Prevention Week and September 
10 is World Suicide Prevention Day.

suicideispreventable.org

#BeThe1To

Tough Times call for 
Tough Conversations.
If you are concerned about a man 
in your life- father, brother, 
husband, buddy or co-worker- trust 
your instincts and learn the 
warning signs for suicide.

suicideispreventable.org

Social Media
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San Bernardino County 
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San Bernardino County utilized the social 
media posts included in the Suicide 
Prevention Toolkit.

San Bernardino County


