
K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

Messaging for 
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Each Mind MattersEach Mind Matters is California’s Mental Health 

Movement. We are millions of individuals and 

thousands of organizations working to advance 

mental health. 
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Welcome!

• Please mute your line

• If you have a question, technical 
problem or comment, please type 
it into the “Questions” box or 
“raise your hand” by clicking the 
hand logo on your control panel
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Hayes Lewis, co-creator of Zuni Life Skills

“Suicide Prevention and intervention require 
constant vigilance.” 
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Correct Terminology
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What are the causes of Suicide?

Cause: A reason for an action or a condition
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Werther v. Papageno Effects

Certain presentations on the topic of suicide 
may influence a vulnerable person towards 
suicidal behavior. 

But positive messaging about suicide prevention 
may have protective effects such as coverage of 
positive coping in adverse circumstances, or 
information about resources. 

8



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

Key Considerations: 

What messages are we 
using?

What messages are we 
sending? 

Why? Who is the 
audience?
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Effective Messaging on Suicide Prevention

SuicidePreventionMessaging.org
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Safe and Effective Messaging
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Reporting on Suicide
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www.ReportingonSuicide.org
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Messaging on Suicide Prevention: 
Key Principles
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• Provide a suicide prevention resource

• Educate: Discuss warning signs and risk factors

• Create a positive narrative (Use positive 
images/statistics)

• Avoid over-simplifying 

• Avoid information about suicide method

• Avoid “normalizing” statistics 
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Considerations for Messaging: 
Provide a suicide prevention resource
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Providing a suicide prevention resource is one of 
most important components when messaging 
about suicide or suicide prevention. 
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Considerations for Messaging:
Discuss warning signs and risk factors
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Most people show one or 
more warning signs, so it is 
important to know the signs 
and take them seriously…

Especially if a behavior is 
new or has increased and if 
it seems related to a painful 
event, loss, or change. 
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Considerations for Messaging:
Create a Positive Narrative
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• Share stories highlighting suicide PREVENTION
• Instead of sharing statements of suicide deaths/attempts, 

share information about helping seeking.
• For example: In 2011, 105,142 calls to the National 

Suicide Prevention Lifeline were made from California . 
• Last year, over 5,000 people attended suicide 

prevention trainings in San Diego County.
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Considerations for Messaging:
Avoid “normalizing” statements
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Don’t normalize suicide by presenting it as a 
common event (e.g. epidemic)

Most people who consider suicide do not 
act on those thoughts.

Presenting suicide as common may 
unintentionally remove a protective bias 
against suicide. 
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Considerations for Messaging:
Avoid over-simplifying the “causes” of suicide, or 

pointing to a single event as “the cause”
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Rather than offering single reasons for suicide (breakup, 
job loss, etc.), frame suicide as a complex issue influenced 
by multiple factors. 

Oversimplification of suicide 
can mislead people to 
believe that it is a normal 
response to fairly common 
life circumstances. 
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Considerations for Messaging:
Avoid detailed descriptions of method
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• Avoid sharing details about how the suicide 
was carried out such as specific details about 
weapon or means used, location of wound, or 
the location of the incident.
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Q&A
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The toolkit includes: 

• Suicide Prevention Tools & Resources

• Social Media Posts

• Resources and Activity Ideas for Men 

• Resources and Activity Ideas for Youth & Schools

The toolkit can be found and downloaded at EachMindMatters.org 

Suicide Prevention Week 2017
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San Bernardino County 
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Templates

In the Toolkit:
• Proclamation Template

• Drop In Articles

• Email Template

• Activity Tip Sheet

• Messaging Handout
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Partner with Take 5 to Save Lives
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Actions to take:

• Link:  http://www.take5tosavelives.org/toolkit
• Become an official partner
• Share social media posts and graphics
• Share drop-in article
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Share Content from #BeThe1To
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Actions to take:

• Link: http://www.bethe1to.com/join-the-movement/
• Share social media posts and graphics using #BeThe1To
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Social Media (create graphics)
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#BeThe1To

Direct Change
Create 60-second films about suicide prevention and mental health.  Raise 
awareness, change conversations, win prizes. Open to youth ages 14-25.

#BeThe1To

Reach Out

#BeThe1To

Find the Words
If you are concerned that someone is thinking about suicide ask them 
directly:  “Ae you thinking about suicide?”  

Help is just a phone call away:  24 hours a day, 7 days a week. 

National Suicide Prevention Lifeline 1.800.273-TALK

#BeThe1To #EachMindMatters

Know the Signs
Pain isn’t always obvious.  You may sense something  is wrong, but not 
realize how serious it is.  Learn the warning signs for suicide and trust your 
instincts.

#BeThe1To

Know the Signs.  Find the 
Words.  Reach Out
September 10-16 is Suicide 
Prevention Week and September 
10 is World Suicide Prevention Day.

suicideispreventable.org

#BeThe1To

Tough Times call for 
Tough Conversations.
If you are concerned about a man 
in your life- father, brother, 
husband, buddy or co-worker- trust 
your instincts and learn the 
warning signs for suicide.

suicideispreventable.org

Social Media
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San Bernardino County 
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San Bernardino County utilized the social 
media posts included in the Suicide 
Prevention Toolkit.

San Bernardino County
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Los Angeles Unified School District 
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Los Angeles Unified School District 
featured the suicide prevention week 
toolkit on their website.

Los Angeles County
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Activity Sheet:  
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Coffee Connections & Coaster Conversations

Pain isn’t always obvious.  Even surrounded by family and friends someone can feel 
isolated and alone; even successful in school and at work, someone can feel 
hopeless and without purpose; even with a smile on their face, someone can feel 
deep sadness and depression on the inside.  

During September we emphasize that everyone can play a role in suicide prevention.  
This is an opportunity to learn the warning signs for suicide, find the words to 
express concerns to those we care about, connect with our friends, family and co-
workers, and reach out for help.  

During Suicide Prevention Week:
• Ask a local coffee shop to use the Know the Signs branded coffee 

sleeves.  
• Ask local restaurants and bars to hand-out the Know the Signs branded 

coasters.

Take a picture and share it with the name of the business on your social media 
channels using #EachMindMatters and #Bethe1to

Activity:  Coffee and Coasters
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Humboldt County 

31

As part of their Suicide Prevention 
Month activities, Humboldt County 
implemented a community 
outreach campaign effort to local 
businesses utilizing Know the Signs 
coasters and a Know the Signs 
customized coffee sleeve.

• 3,750 coffee sleeves were 
disseminated.   One local 
Starbuck’s branch distributed 
200 on World Suicide Prevention 
Day.

• 14,000 drink coasters

• Posters with tear offs have been 
distributed in open door clinics, 
family resource centers, county 
offices and more. 

Humboldt County
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Q&A
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Focus:  Men in the Middle Years
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Men in the Middle Years
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Focus:  Men in the Middle Years
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Although men in the middle 
years (MIMY)—that is, men 
35–64 years of age—represent 
19 percent of the population 
of the United States, they 
account for 40 percent of the 
suicides in this country. The 
number of men in this age 
group and their relative 
representation in the U.S. 
population are both increasing. 
Source: UR Center for the Study & Prevention of Suicide, Washington, 
DC: Scientific Consensus Conference, June 11-12, 2003. 12p.  (see 
http://www.sprc.org/sites/default/files/resource-
program/SPRC_MiMYReportFinal_0.pdf)

In the Toolkit:
• Drop-In Article

• PowerPoint Slides

• Data Briefing and Talking Points

• Resources

Men in the Middle Years

www.mantherapy.org

http://www.sprc.org/sites/default/files/resource-program/SPRC_MiMYReportFinal_0.pdf


K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

Focus:  Men in the Middle Years
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Men in the Middle Years

• In the past decade, the rate 
and number of suicides 
among adults aged 35-64 
increased by almost one 
third (28%). 

• Although men in the middle 
years represent 19% of the 
U.S. population, they 
account for 40% of suicide 
deaths.

Source: UR Center for the Study & Prevention of Suicide, 

Washington, DC: Scientific Consensus Conference, June 11-12, 
2003. 12p.  (see http://www.sprc.org/sites/default/files/resource-
program/SPRC_MiMYReportFinal_0.pdf)

• In 2013 there were 3,990 suicide 
deaths in California. More than 75% 
of those deaths (3,054) were men. 

• Among the men who died, more 
than one-third were between the 
ages of 45-64.  

-California Department of Public Health EpiCenter data
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Focus:  Men in the Middle Years
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Means Matter

Means/Methods of Suicide, California, 1993-2013



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

Focus:  Men in the Middle Years
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Means and Men

Means/Methods of Suicide, California, 1993-2013
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Activity:  Gun Shop and Gun Range Outreach
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The Gun Shop Project is a collaborative 
effort to engage gun shop and firing 
range owners, their employees and their 
customers on preventing suicide, the 
number one type of firearm death in the 
U.S.

Activity: Gun Shop Project

In the Toolkit:
• Tip sheet for implementing a gun 

shop project locally

• Tip sheets for dealers and range 
owners

• “11 Commandments of Firearm 
Safety” brochure

• Customizable poster  to distribute to 
gun shops and ranges
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Humboldt County 
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Shasta County

The 11 Commandments of Firearm Safety

A Community Collaboration: 
Supporting and promoting the traditional 
"10 Commandments of Firearm Safety", 
this brochure offers one more: 

When someone in the home is experiencing a 
mental health crisis, removing firearms from 
the environment, even temporarily, may save a 

life. 



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

Humboldt County 
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Solano County
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Q&A



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

School-based Activities

 Host a suicide prevention gatekeeper training for parents

 Host a screening of Directing Change films for 
youth/parents

 Share the Directing Change Suicide Prevention                  
Prezi presentation with students

 Discuss current efforts to address AB2246
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My Friend Tyler 
https://youtu.be/gq4B8tB84io

This isn’t the End 
https://youtu.be/saUmM8_LXYY

Speak Out
https://youtu.be/17OYLzMV8_g

Rising UP
https://youtu.be/aR7Rgo6tPU0

The Empty Seat
https://www.youtube.com/watch?v=2J

nSSZOJDVM&feature=youtu.be

www.DirectingChange.org

https://youtu.be/gq4B8tB84io
https://youtu.be/saUmM8_LXYY
https://youtu.be/17OYLzMV8_g
https://youtu.be/aR7Rgo6tPU0
https://youtu.be/aR7Rgo6tPU0
https://www.youtube.com/watch?v=2JnSSZOJDVM&feature=youtu.be
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Film: Depression Has No Culture

The Language of Healing

My Hidden Feelings

My Friend Tyler

Binary Blues

Hear Me

https://www.youtube.com/watch?v=I0ueH92AV0w&feature=youtu.be
https://www.youtube.com/watch?v=ULuMmtXdOVU&feature=youtu.be
https://www.youtube.com/watch?v=aTRqBfKvH1g&feature=youtu.be
https://www.youtube.com/watch?v=gq4B8tB84io&feature=youtu.be
https://www.youtube.com/watch?v=veJJ2_bgRIg&feature=youtu.be
https://www.youtube.com/watch?v=veJJ2_bgRIg&feature=youtu.be
https://www.youtube.com/watch?v=hGWF83nAivQ&feature=youtu.be
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San Diego County 
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As part of Suicide Prevention 
“Month” efforts in San Diego 
County, NAMI San Diego hosted a 
films screening and informational 
meeting about Directing Change at 
a local high school. The event 
featured green ribbons, prizes and 
a mix of speakers. In addition the 
Board of Supervisor recognized 
students and declared “Directing 
Change Day”.

San Diego County
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Q&A
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Know the Signs is a statewide suicide 
prevention social marketing campaign with 
the overarching goal to increase Californians’ 
capacity to prevent suicide by encouraging 
individuals to know the signs, find the words 
to talk to someone they are concerned 
about, and to reach out to resources.

. 

suicideispreventable.org                   
elsuicidioesprevenible.org



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t



K n o w  t h e  S i g n s  > >  F i n d  t h e  W o r d s  > >  R e a c h  O u t

Tools and Resources
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• African American 

• API youth  

• Cambodian  

• Chinese 

• Filipino 

• General public 

• Hmong 

• Individuals in crisis 

• Korean 

• Lao

• LGBTQ youth and 

young adults 

• Middle aged men 

• Native American

• Spanish-

speaking 

• Vietnamese 

• Russian (coming 

soon)

• Punjabi 

A wide range of mental health and suicide 
prevention educational resources are available 
for diverse communities across the lifespan:

Suicide Prevention Resources:  yourvoicecounts.org

Mental Health Resources:  info@eachmindmatters.org
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• MY3 mobile app

• Training Resource Guide for Suicide 

Prevention in Primary Care Settings (Train 

the Trainer)

• Making Headlines: Preparing you to reach 

out and respond to local media for suicide 

prevention

• Pathways to Purpose and Hope: A guide to 

create a sustainable program for survivors of 

suicide loss

• How to use social media for suicide 

prevention
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Please share!
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www.eachmindmatters.org/store

To order ribbons, T-shirts and other 

educational resources and 

wearable outreach items visit the 

EMM Store.
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If you are hosting a public event, 

add it to the Each Mind Matters 

events page to attract a larger 

audience!

Please share!

http://www.eachmindmatters.org/events/
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www.eachmindmatters.org/store

To order suicide prevention 

materials and other educational 

resources and wearable outreach 

items visit the EMM Store.

http://www.eachmindmatters.org/events/
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Get involved at eachmindmatters.org
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EachMindMatters.org

SpeakOurMinds.org

SuicideisPreventable.org

YourVoiceCounts.org

WalkinOurShoes.org

DirectingChange.org

SanaMente.org

ElSuicidioEsPrevenible.org

PonteEnMisZapatos.org

BuscaApoyo.org

Facebook.com/eachmindmatters

Twitter: @eachmindmatters

Instagram: eachmindmatters

http://www.eachmindmatters.org/
http://www.speakourminds.org/
http://www.suicideispreventable.org/
http://www.yourvoicecounts.org/
http://www.walkinourshoes.org/
http://www.directingchange.org/
http://www.elsuicidioesprevenible.org/
http://www.elsuicidioesprevenible.org/
http://www.ponteenmiszapatos.org/
http://www.buscaapoyo.org/
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To access the toolkit online: 

http://www.eachmindmatters.org/get-involved/spread-the-word/

Thank you!
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For questions email:  info@suicideispreventable.org 

http://www.eachmindmatters.org/get-involved/spread-the-word/

