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Each Mind Matters is California’s Mental Health
Movement. We are millions of individuals and
thousands of organizations working to advance
mental health.

California’s Mental Health Movement
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Welcomel

* Please mute your line

* |f you have a question, technical
problem or comment, please type
it into the “Questions” box or
“raise your hand” by clicking the
hand logo on your control panel
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“Suicide Prevention and intervention require

constant vigilance.”

Know the Signs Find the Words Reach Out



Correct Terminology

Use Don’t Use

“died by Suicide” “committed suicide”

or

. . Note: Use of the word commitcan impl
“took their own life” / P

crime/sin

“successful” or “unsuccessful”

“attempted suicide” ,
Note: There is no success, or lack of success,

when dealing with suicide
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What are the causes of Suicide?

Cause -

Cause: A reason for an action or a condition

Know the Signs Find the Words Reach Out



Werther v. Papageno Effects

Certain presentations on the topic of suicide
may influence a vulnerable person towards
suicidal behavior.

But positive messaging about suicide prevention
may have protective effects such as coverage of
positive coping in adverse circumstances, or
information about resources.

Know the Signs Find the Words Reach Out



Effective Messaging on Suicide Prevention

Eﬁ/&/}/_mﬁ Key Considerations:

FOR SUICIDE PRy

lllllll

What messages are we
YOUR Message Matters! uSi ng?

Strateqy involves planning and
focusing messages, so they are as It's not just a Framework,
effective as possible it's a movement!
Sign on and take action,
We havesgnedon What MESSAgeES are we

Strategy

Sandra Kiume o
sending?
Elaine de Mello °
M ging to the NAMI New Hampshire
public about
suicide?

Why? Who is the
audience?

SuicidePreventionMessaging.org
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Safe and Effective Messaging
" gPR( SUICIDE PREVENTION RESOURCE CENTER

Safe and Effective Messaging for Suicide Prevention

This document offers evidence-based recommendations for creating safe and effective messages
1o raise public awareness thal suicide is a serious and preventable public health problem Thehlm
list of "Do's” and "Don'ts” should be used to assess the appropnateness and safety of message content in
suicide awareness camgaigns. Recommendations are based upon the best avallable knowledge about
mcssam"’ They apply not only 1o awareness campaigns. such as those conducted through Public
Announcements (PSAs), but to most types of educational and training efforts intended for the
genenlpublk:

These recommendations address massage content. but not the equally important aspects of
planning. developing, testing, and disseminating messages. While engaged in these processes, one
Mmummumssagemmmwﬁcmdsmmmmmmdmmga
sudience. For example, smym.em:ouekhelp'aemouowmmmumtn
pudlic awarenass campaign for youth might Include Intemet-basad resources.*

The Do’s—Practices that may be helpful in public awareness campaigns:

* Do emphasize help-seeking and provide information on finding help. When
mental heatth treatment, provide concrede steps for finding hedp. Inform people that help is
available through the National Suicide Prevention Lifefine (1-800-273-TALK [8255]) and through
established local service providers and crisis centers.

+ Do emphasize prevention. Renforce the fact that there are preventative achons individuals can
l&edmuemmgmmoismormommommmmbe Emphasize that
suicides are preventable and should be prevented to the extent possible. *

« Do list the warning signs, as well as risk and protective factors of suicide. Teach people
how 1o tell if they or someone they know may be thinking of harming themselves. Include lists of
waming signs, such as those developed through a consensus process led by the American
Association of Suicidology (AAS) " Messages should also identify protective factors that reduce

ctors that heighten risk of sulcide. Risk and protective factors
are listed on pages 35-36 of the National Strategy for Suicide Prevention.

» Do highlight effective treatments for underlying mental health problems. Over 80 parcent of
tmmmwsmmm;smmmnlmmmwmdmm
both at the time of their death. ™ The impact of mental lliness and substance abuse as risk
«m;hmmu-mwmtoemm- iments and gthened socal
support in an understanding community *

Know the Signs >> Find the Words >> Reach Out



VETERANS

COMMIT

SUICIDE
EVERY DAY=
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Reporting on Suicide

Recommendations

reporting on suicide.

Online Media

RECOMMENDATIONS FOR
REPORTING ON SUICIDE'

IMPORTANT POINTS FOR COVERING SUICIDE

Find an Expert Research

Recommendations for Reporting on Suicide

Medu and onlne coverage of ssucide should be

mformed by using best practices. Some suicide deaths may be newsworthy, However

the way med:a cover sumicide can mfluence behavior negatively by contnbuting to

contagion, or positively by encouragmng help-secking

Download m English See 1 Other Languages

www.ReportingonSuicide.org

Know the Signs

Find the Words

Reach Out
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RECOMMENDATIONS FOR REPORTING ON SUICIDE

-

Always include a prevention resource, for instance:
- San Diego Access and Crisis Line: (888) 724-7240
- Mental Health and Suicide Prevention Resources: Up2SD.org

-

Offer a description of the resources you provide

-

Include more than one warning sign or risk factor for suicide
(warning signs on back)

Consider the fact that many risk factors can contribute to suicide

-

Avoid giving details about how the suicide was carried out

-

Avoid specific details about the weapon that was used

-

Make a broad statement about the complexity of suicide.

Avoid mentioning only one preceding event; don't over-simplify.
There is no easy answer.

v

Avoid speculation — rarely do we ever truly know the causes.

-

Use objective language (Avoid terms like “crazy” and “psycho™)

-

Use reliable data to describe suicide. Refrain from including statistics
that make suicide seem common, normal or acceptable.

» Maintain a hopeful tone

1

e 51 I
Up2sDorg W = 2, Cieisa

Provided on behalf of the San Diego County Suicide Prevention Council.

Know the Signs >> Find the Words >> Reach Out
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Messaging on Suicide Prevention:

Key Principles

* Provide a suicide prevention resource

* Educate: Discuss warning signs and risk factors

e Create a positive narrative (Use positive
images/statistics)

e Avoic
e Avoic

e Avoic

over-simplifying
information about suicide method
“normalizing” statistics

Know the Signs Find the Words Reach Out
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Considerations for Messaging:
Provide a suicide prevention resource

Providing a suicide prevention resource is one of
most important components when messaging
about suicide or suicide prevention.

Anyone who has suicidal thoughts or is in an emotional crisis can talk to counselors at the
National Suicide Prevention hotline, (800) 273-8255 or the San Diego Access & Crisis
hotline at (888) 724-7240.

SUICIDE

PREVENTION
IFELINE

-800-273-TALK (8255)

suicidepreventionlifeline.org

Know the Signs Find the Words Reach Out
15



Considerations for Messaging:
Discuss warning signs and risk factors

Most people show one or

more warning signs, so it is

important to know the signs KNOW THE
and take them seriously... SIGNS

P 't by wowmas, bt st suocidal peapile
whrw smme oy thal Oy e thishg sbant sscse I
YOU SEN VRN S WA NN Stey 05 of spa up Take

s tivas o bearm wivat 1 39 now, 56 pa ro sy o e

Especially if a behavior is
new or has increased and if
it seems related to a painful
event, loss, or change.

Know the Signs >> Find the Words >> Reach Out
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Considerations for Messaging:
Create a Positive Narrative

e Share stories highlighting suicide PREVENTION
* Instead of sharing statements of suicide deaths/attempts,
share information about helping seeking.
* For example: In 2011, 105,142 calls to the National
Suicide Prevention Lifeline were made from California .
e Last year, over 5,000 people attended suicide
prevention trainings in San Diego County.

Know the Signs Find the Words Reach Out
17



Considerations for Messaging:
Avoid “normalizing” statements

Don’t normalize suicide by presenting it as a
common event (e.g. epidemic)

Most people who consider suicide do not EVERY 40
act on those thoughts. SECONDS

B SOMEONE IN
Presenting suicide as common may THEWORLD
unintentionally remove a protective bias DIES BY

against suicide.

SUICIDE.
r

One f\mericon dies
M by suicide every =
u 2.95 minutes. =

Know the Signs Find the Words Reach Out
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Considerations for Messaging:

Avoid over-simplifying the “causes” of suicide, or
pointing to a single event as “the cause”

Rather than offering single reasons for suicide (breakup,
job loss, etc.), frame suicide as a complex issue influenced
by multiple factors.

Was Junior Seau’s Suicide Caused
J By Head Trauma?

Ove rSi m plification Of Su icide gins;au's death the result of a brain injury or mental
can mislead people to Robin Williams, depression and the

believe that it is a normal complex causes of suicide

res p onse to fa | r I y common While many people who kill themselves have been experiencing the extreme

distress we might think of as depression, that's not always the case and is rarely

I Ife CI rc u m Sta 1 Ce S . T the whole explanation

Robin Williams’s Widow Points to Dementia as a Suicide Cause

Know the Signs Find the Words Reach Out
19



Considerations for Messaging:
Avoid detailed descriptions of method

* Avoid sharing details about how the suicide
was carried out such as specific details about
weapon or means used, location of wound, or
the location of the incident.

Grim details of Robin Williams' death
released by investigators

Rashaan Salaam, Heisman Trophy winner and former
Chicago Bear, committed suicide with gunshot to head

Know the Signs Find the Words Reach Out
20
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Suicide Prevention Week 2017

#BeThelTo Know the Signs. Find the Words. Reach Out.

Each Mind Matters: California's Mental Health Movemeant supports that suicide prevantion matters!

#BeThe1To

Know the Signs. Find the Words. Reach Out Suicide Prevention Month 2017

Suicide Prevention Week Septernber 10-16, 2017 World Suicide Prevention Day September 10, 2017 #BeThel1To Know the Signs_ Find the Words. Reach Qut.

Know the Signs >> Find the Words >> Reach Out
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Suicide Prevention Week 2017

The toolkit includes:

« Suicide Prevention Tools & Resources

« Social Media Posts

« Resources and Activity Ideas for Men

« Resources and Activity ldeas for Youth & Schools

The toolkit can be found and downloaded at EachMindMatters.org
e S G D e B
N MATTERS | o i =

0 RIS
_— v " Spread the Word
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Templates

Léta,

In the Toolkit:
.7=. San Luis Obispo County Behavioral Health .
@ Department Proclamation Template

September 13 at 2:47pm - San Luis Obispo, CA- @

The Behavioral Health Department is proud to join Transitions Mental Drop In AfthlES .

Health Association, the San Luis Obispo Suicide Prevention Council, and . r ’

the Board of Supervisors, in declaring September "Suicide Prevention E ma ll Tem plate e Praveriion Waek 20%
Activity Tip Sheet

Awareness Month" in SLO County!
#SuicidePreventionMonth2016
#knowthesigns #findthewords .
Messaging Handout

#SPAW2016

Suicide Prevention Activity Tip Sheet
S NS Sorcimm Frowmnman Ty & Frssuns

< COUNTY | Behavioeal Health

Suicide Prevention Week 2016

Lucide Provention Woek Septomber 811, 2016 World Sucide Prevention Day Septamber 14, 2016

In collabaration with Each Mind Matters, the Know the Signs Suickde Prevention Cargiaign and the
Calfornia Mental Health Services Authority, the Department of Behavioeal Health [DSH) recognizes and
e Sukide Week from September 5 - 11, 2016,

Each cay dwing this week, DBH'S Public Information Office will web blast an Infarmative message and
WCtivity (proviced Dy Fach Miowd Matters) that you can paeticipate i 50 that you may be informed,
encouwraged and perhaps staet 3 personal corversation about suicide prevention

Thank you for your participation!

00 W
™SIGNS suicideispreventable.cr

Fam e Sy SourPwt TEgn M Mt bt Sewsom AT Pyre %
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Partner with Take 5 to Save Lives

STEP 1: LEARN THE SIGNS

v
k; !
J

He 5B ™ v Tabs " » Loetat!

TO SAVE LIVES  au

What if taking action
meant saving a life?

> Mo ped W T TN DY WY
* Soptwenber 10w Warrd Ldcide Provevsies Quy o1

o4 (I By takieng 4§ enirasion (s i3t vl
o0l g ol 0 AR IF 4 MYV A et e

= olna ) P |

£~ . » .

& Y » I }

- bod PN = pY
Lea e Sgm 20 Your Fart Prachice Self<Care Taech Out Spread the Weed

Actions to take:

Link: http://www.take5tosavelives.org/toolkit
* Become an official partner

Share social media posts and graphics

Share drop-in article

Know the Signs >> Find the Words >> Reach Out



Share Content from #BeThel1To

Arelen ’ ~ Ve 18edas T 3 1T 2 e u
Mg e e giElETy Ak SA8s ey ¥o! 355N mere.

Help your friend connect 1o o suppart system so they
have others to reach out to for help:

whether it's 800-273-TALK (8255), family, friends,
oy cwdh ckars of thevopisk

R A L e S N T T

Wt g W s o W B
s i o e e o1

39 ThalTe

on ghtb
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Social Media

#BeThelTo #EachMindMatters

Know the Signs

Pain isn’t always obvious. You may sense something is wrong, but not
realize how serious it is. Learn the warning signs for suicide and trust your
instincts.

#BeThelTo
Find the Words

If you are concerned that someone is thinking about suicide ask them
directly: “Ae you thinking about suicide?”

#BeThelTo

Know the Signs. Find the

Words. Reach Out
September 10-16 is Suicide
Prevention Week and September
10 is World Suicide Prevention Day.

suicideispreventable.org

#BeThelTo
Reach Out

Help is just a phone call away: 24 hours a day, 7 days a week.
National Suicide Prevention Lifeline 1.800.273-TALK

#BeThelTo
Direct Change

Create 60-second films about suicide prevention and mental health. Raise
awareness, change conversations, win prizes. Open to youth ages 14-25.

#BeThelTo

Tough Times call for

Tough Conversations.

If you are concerned about a man
in your life- father, brother,
husband, buddy or co-worker- trust
your instincts and learn the
warning signs for suicide.

suicideispreventable.org

Know the Signs >> Find the Words >> Reach Out




SAN BERNARDING

COUNTY

San Bemardino
County
Department of
Behavioral
Health

Home
Avout
Emat Sonup
Tweser
Instagean
Priecest
Pnotos
Events
Likes
Notes
Posts

Videos

San Bernardino County

Like Missage Save More -
Libe  HaDN
[~ | san Bernardino County Department of Behavioral
Health
w
In collaboration with Eacn Mind Masers, the Know ine Signs Suicics

Prevention Campaign and the Catfomia Mental Haath Services Autnorty
DBH recoegmizes andd participates m Nahona Suiode Prevention Week from
September 5 - 11 2018

E3ch day Aunng s weak wed posliandse an informalve message <o that
you may be informed. encouraged and permaps stan a personal
conversation about suice prevenhon

Leam more on how to gat mvoilved with #NSIWIS by wsiting

W eachminamallsrs oo FSe-AWaren

Suicide an be prevents i and
people with suicidal
can be helped

e
“0
[ g
I* memnt Sha "
O
27 shatms

San Bernardino County utilized the social

media posts included in the Suicide
Prevention Toolkit.

Health

September6at 1:32pm - @&

!C" | san Bernardino County Department of Behavioral

Pain isn't always obvious. Most suicidal people show some signs that they
are thinking about suicide. If you see even one warning sign, step in or
speak up. Take the time to learn what to do now. so you're ready to be
there for a friend or loved one when it matters most. hitp://bit.ly/SSCbFp
#NSPW16 #suicidepreventionweek #sbcounty Each Mind Matters

™ESIGNS

Preventable

Suicide Prevention Awareness | Know the Warning
Signs of Suicidal Behavior

Although the warning signs of suicide can be subtle, they are there. By recognizing
these signs, knowing how to start a conversation and where to turn for help. you...

SUICIDEISPREVENTABLE.ORG

Know the Signs >> Find the Words >> Reach Out



Los Ang

eles County

Home

School Mental Health
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Los Angeles Unified School District
Investing in LAUSD

About LAUSD

SUPLIINTEMDENT  BOAND OF EDUCATION Sn o

Find u School Offices

Employment

Quick Links

Suicide Prevention Week 2016

Sacide Prssamios Week Seohamoer 511, 2016 World Secose Prewerton Day Septerber V0, 2010

Ea)

Sulckde Preversion Wesh (Sop1 5-17)
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Los Angeles Unified School District
featured the suicide prevention week
toolkit on their website.

’ Y g > fatrass
fl ‘: Los Angeles Unified School District

Hoguaoe

Suicide
Prevention
Week 2016

September 5 - 11
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Activity: Coffee and Coasters

Coffee Connections & Coaster Conversations

Pain isn’t always obvious. Even surrounded by family and friends someone can feel
isolated and alone; even successful in school and at work, someone can feel
hopeless and without purpose; even with a smile on their face, someone can feel
deep sadness and depression on the inside.

This is an opportunity to learn the warning signs for suicide, find the words to
express concerns to those we care about, connect with our friends, family and co-
workers, and reach out for help.

During Suicide Prevention Week:
*  Ask alocal coffee shop to use the Know the Signs branded coffee
sleeves.
e Ask local restaurants and bars to hand-out the Know the Signs branded
coasters.

Take a picture and share it with the name of the business on your social media
channels using #EachMindMatters and #Bethelto

During September we emphasize that everyone can play a role in suicide prevention.

§ Pain Isnt Always Obvious

KN

suicideispreventable.org

Know the Signs >> Find the Words >> Reach Out



Humboldt County

Por favor voltee para el espafiol

PAIN o“"o |
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PAIN ISN'T Atways @
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September is National Suicide Prevention Month and the Humboldt County
Department of Health & Human Services Prevention & Early Intervention
Program is distributing bilingual coffee sleeves, drink coasters and posters
from the "Know the Signs™ suicide provention mavement. Each of these
items provides helpful information, a phone number to a lifeline and a
website 1o help support those In crisis.

If you have any guestions or would like more supplies,
please call Kris Huschle or Matt Cone at 707-268-2132.

0 D vemnn e Sy e 180

LASSENALES
ssuicidiospravenitie 2

Pain Isn't Always Obvious

e

sulcideispreventable org

As part of their Suicide Prevention
Month activities, Humboldt County
implemented a community
outreach campaign effort to local
businesses utilizing Know the Signs
coasters and a Know the Signs
customized coffee sleeve.

e 3,750 coffee sleeves were
disseminated. One local
Starbuck’s branch distributed
200 on World Suicide Prevention
Day.

e 14,000 drink coasters

* Posters with tear offs have been
distributed in open door clinics,
family resource centers, county
offices and more.

Know the Signs Find the Words

Reach Out
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Men in the Middle Years

GET A FEW =
THINGS T
OEF YOUR LIFEL::I:I_E\%RISIS
HAIRY CHEST.

The Lifeline Crisis Chat is a place to talk
about problems and stress that may be
difficult to talk about anywhere else. It'sa
place to find nonjudgmental support and

help through a difficult time.
,‘ “
= =

ONWARD!>

e
“rssn nﬁlg;‘ 2

" JODE:A enau'
'Ah t fegpandess

perspectiv Y !
addxcnon and‘emgyl 81

GENTLEMENTAL HEALTH® 101
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Men in the Middle Years

Although men in the middle
years (MIMY)—that is, men
35—-64 years of age—represent
19 percent of the population
of the United States, they
account for 40 percent of the
suicides in this country. The
number of men in this age
group and their relative
representation in the U.S.

population are both increasing.

Source: UR Center for the Study & Prevention of Suicide, Washington,
DC: Scientific Consensus Conference, June 11-12, 2003. 12p. (see

)

In the Toolkit:

Drop-In Article

PowerPoint Slides

Data Briefing and Talking Points
Resources

YOU CAN'T FIX
YOUR MENTAL
HEALTH WITH DUCT
TAPE.

Know the Signs >> Find the Words >> Reach Out


http://www.sprc.org/sites/default/files/resource-program/SPRC_MiMYReportFinal_0.pdf

Men in the Middle Years

* In the past decade, the rate
and number of suicides »—> DEPRESSION <
among adults aged 35-64 e
increased by almost one
third (28%).

* Although men in the middle

THE Y CHROMOSOME ISN'T IMMUNE
T

years represent 19% of the e In 2013 there were 3,990 suicide
U.S. population, they deaths in California. More than 75%
account for 40% of suicide of those deaths (3,054) were men.
e Among the men who died, more
deaths. sther
than one-third were between the
Source: UR Center for the Study & Prevention of Suicide,
Washington, DC: Scientific Consensus Conference, June 11-12, ages Of 45‘64
2003. 12p. (see http://www.sprc.org/sites/default/files/resource- -California Department of Public Health EpiCenter data

program/SPRC_MiMYReportFinal 0.pdf)

Know the Signs >> Find the Words >> Reach Out



Means Matter

Means/Methods of Suicide, California, 1993-2013

& Firearms (45,385)

W Hanging/Suffocation
(18,286)

~ Poisoning (14,202)

W Other

Know the Signs >> Find the Words >> Reach Out



Means/Methods of Suicide, California, 1993-2013

Other

Poisoning

& Males

W Females

Hanging/Suffocation

Firearms

o

5000 10000 15000 20000 25000 30000 35000
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ARE THEY SUICIDAL?
Dopramand, angry, impriaive?

Activity: Gun Shop Project

A FAMILY MEMBER
OR FRIEND?

SUICIDES IN NH I
outnumber homicides

Goingy theough a relationship break-up,

fogal ¥ouble, or cher setbackd
~Uning deugs or alcohol mored

Withdrawing from things they uied to enjoy?

~ Talking about being beter off dead?
—losing hope?

FIREARMS ARE THE
LEADING METHOD

ATTEMPTS WITH A GUN
ARE MORE DEADLY
than attempts with othes metheds

The Gun Shop Project is a collaborative
effort to engage gun shop and firing
range owners, their employees and their
customers on preventing suicide, the
number one type of firearm death in the
U.S.

In the Toolkit:

Tip sheet for implementing a gun
shop project locally

Tip sheets for dealers and range
owners

“11 Commandments of Firearm
Safety” brochure

Customizable poster to distribute to
gun shops and ranges

Know the Signs >> Find the Words >> Reach Out



Shasta County

The 11 Commandments of Firearm Safety

A Community Collaboration:

Supporting and promoting the traditional
"10 Commandments of Firearm Safety",
this brochure offers one more:

When someone in the home is experiencing a
mental health crisis, removing firearms from
the environment, even temporarily, may save a
life.

E 1-800-273-TALK (8255)

%990 373 TALK |
r——-——m

suicidepreventionlifeline.org

VERYBODY:S
JSINESS
¥ et

iD= PREVENTION
_:’/0;;’ IL — W iJL o
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Consider additional sefoty precautions
if o fumily member may be suicidal

During e emetionnl (rivis, temparurily storiag gens
outside the homs may 1ave o life Friends, locel lew
enforcement, thooting dubs or gun thaps may be
wble to store them until the sitwaticn improves.
KNOW THE BISK FACTORS A5 WELL AS YHE SIONS OF
SUKIOAL SEMRVIOR:

o Emations] crisis dus %o jub bess, brask op, legal troakle,
Vuss of bavad ane ar sowly dagrosed Blaess

w  Major chengs e Mabavier deprasdion, vieloncs w
oloakel e dag ane

o oot bngedsivaness rink tnking

w  Eapresvieg ¢ desien fo end theer e

o Puttiog offars i ender, gring away prired poasessiam,
or impsluve perchese al o firsam

1 pow feel someons may barm themselves befare
you con foke action, do wot hevitate te calf 91171
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Solano County

SOLANO COUNTY SHERIFF’S OFFICE

AP puoVED

CCW FIREARMS TRAINING PROVIDERS THE 10
it | T COMMANDMENTS OF

Am. Canyon & Fairfield

T it GUN SAFETY

Biue Ridge Consulting & Firearms

Vacaville

Dobibs Firearm Training

Fairfi

Eagle Defense

Sloughhouze, C/

Kennedy Consulting

Fair Ceks, CA

For 24 Hour SUICIDE PREVENTION, call
National Suicide Prevention'uf_egg

(800) 273-TALK (8255)

//www suicideisprevetable.o

Liberty Frearms Training

Brought to you by the
Solano County Sheriff's Office

For 24 / 7 CRISIS SERVICES, callthe and the
Solano County Crisis Stabilization Unit Department of Health & Social Services

Sloug

Northern Firearms Instruction

RED Traiming 2101 Courage Drive, Fairfield
Nep (707) 428-1131 Dl
Security & Firearms Training Academy Memmulth Access

(800) 547-0495

North Highlands

Know the Signs Find the Words Reach Out
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School-based Activities

(J Host a suicide prevention gatekeeper training for parents

(d Host a screening of Directing Change films for
youth/parents

(d Share the Directing Change Suicide Prevention
Prezi presentation with students

[ Discuss current efforts to address AB2246
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www.DirectingChange.org
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The Empty Seat

Speak Out

Rising UP This isn’t the End
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https://youtu.be/gq4B8tB84io
https://youtu.be/saUmM8_LXYY
https://youtu.be/17OYLzMV8_g
https://youtu.be/aR7Rgo6tPU0
https://youtu.be/aR7Rgo6tPU0
https://www.youtube.com/watch?v=2JnSSZOJDVM&feature=youtu.be
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Please view and download the amazing films created by our young and talented film makers and
check out this for ideas to use the films. You can also to receive a DVD with
the films and please let us know how you are using the films!
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https://www.youtube.com/watch?v=I0ueH92AV0w&feature=youtu.be
https://www.youtube.com/watch?v=ULuMmtXdOVU&feature=youtu.be
https://www.youtube.com/watch?v=aTRqBfKvH1g&feature=youtu.be
https://www.youtube.com/watch?v=gq4B8tB84io&feature=youtu.be
https://www.youtube.com/watch?v=veJJ2_bgRIg&feature=youtu.be
https://www.youtube.com/watch?v=veJJ2_bgRIg&feature=youtu.be
https://www.youtube.com/watch?v=hGWF83nAivQ&feature=youtu.be
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As part of Suicide Prevention
“Month” efforts in San Diego
County, NAMI San Diego hosted a
films screening and informational
meeting about Directing Change at
a local high school. The event
featured green ribbons, prizes and
a mix of speakers. In addition the
Board of Supervisor recognized
students and declared “Directing
Change Day”.
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Know the Signs is a statewide suicide
prevention social marketing campaign with
the overarching goal to increase Californians
capacity to prevent suicide by encouraging
individuals to know the signs, find the words
to talk to someone they are concerned
about, and to reach out to resources.

suicideispreventable.org
elsuicidioesprevenible.org
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PAIN ISN'TALWAYS OBVIOUS.

Every day Iriends, family and co-workers suffer from the invisible wounds of emotional pain. Talking about Lhis pain, feelings of suicide or the need for
help may be too difficull and although their pain may go unseen most people thinking of suicide show some Lype of signs. They may be subtle, but they are Lhere.
By recognizing those signs, finding the words, and reaching oul you have the power to make a difference, and Lhe power Lo save alife.
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REACH OUT FOR
ADDITIONAL RESOURCES

Read On + et Started +

spreao THEWORD () ) Media | About | Contact Us
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Tools and Resources

A wide range of mental health and suicide

prevention educational resources are available
for diverse communities across the lifespan:

African American
API youth
Cambodian
Chinese

Filipino

General public
Hmong

Individuals in crisis

Korean
Lao

Suicide Prevention Resources: yourvoicecounts.org
Mental Health Resources: info@eachmindmatters.org

LGBTQ youth and
young adults

Middle aged men
Native American
Spanish-
speaking
Vietnamese

Russian (coming
soon)

Punjabi
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MY 3 mobile app

i Training Resource Guide for Suicide
m«?& Prevention in Primary Care Settings (Train
the Trainer)

Making Headlines: Preparing you to reach
out and respond to local media for suicide
prevention

Pathways to Purpose and Hope: A guide to
create a sustainable program for survivors of
suicide loss

How to use social media for suicide
prevention

Know the Signs Find the Words >> Reach Out
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EOChMind AboutUs | Shop | Media | Contact | SanaMente CGEI’HELPNOW

MATTERS

| Shop

The Each Mind Matters Shop provides promotional and
educational materials for supporting California’s Mental
Health Movement. If you would like to order materials with a
Purchase Order, please review the Purchase Order
Process. If you have any questions about your order or the
Shop, please contact Store@EachMindMatters.org

Your purchase helps fight stigma in your community! All
proceeds from the Each Mind Matters store go to support
mental health outreach and education across California.

0
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“A New State of Mind” “Be True and Be You” Booklet for “Stories of Hope, Resilience and
Documentary DVD Toolkit LGBTQ Teens Recovery” Vignette DVD



,‘r If you are hosting a public event,

il Ve add it to the Each Mind Matters

& , ’ events page to attract a larger
e audience!

To order suicide prevention
materials and other educational
resources and wearable outreach
P items visit the EMM Store.

www.eachmindmatters.org/store

Know the Signs >> Find the Words >> Reach Out

Saleec
Google Map datz 22016 Google, INEGI  Terms of Us



http://www.eachmindmatters.org/events/
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Spread the Word
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http://www.eachmindmatters.org/
http://www.speakourminds.org/
http://www.suicideispreventable.org/
http://www.yourvoicecounts.org/
http://www.walkinourshoes.org/
http://www.directingchange.org/
http://www.elsuicidioesprevenible.org/
http://www.elsuicidioesprevenible.org/
http://www.ponteenmiszapatos.org/
http://www.buscaapoyo.org/

For questions email: info@suicideispreventable.org

To access the toolkit online:

EachMind
MATTERS

California’s Mental Health Movement
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http://www.eachmindmatters.org/get-involved/spread-the-word/

